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These Brand Guidelines define how NYC Ferry, 
operated by Hornblower, is represented across all 
communications. They provide clear direction on the 
use of logos, typography, color, and messaging to 
ensure consistency across web and print materials, 
presentations, and sales communications.

Consistent application of these standards reinforces 
NYC Ferry’s identity, credibility, and core values—
building trust with riders before a single word is read.
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SECTION 1
OUR BRAND
The objective of the NYC Ferry brand is 
to function as a lens through which every 
marketing, public relations activity and 
customer interaction embodies a unified 
vision of professionalism and character. 

The following sections introduce how we 
build, shape and share the NYC Ferry brand. 
It is the articulation of what we are and aspire 
to be, the purpose our brand serves, and how 
we communicate to New Yorkers. 
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NYC FERRY BRAND STANDARDSOUR BRAND The NYC Ferry brand is a combination of our riders' experiences 
with our operation at every touchpoint. Each memory, thought, 
impression, website visit, story, social media post, event, phone 
call, and transaction contribute to NYC Ferry’s brand reputation.

It is a collection of tangible and intangible 
attributes that resonate whenever the NYC Ferry 
brand is experienced.

The benefits of the NYC Ferry Brand can be:

R AT I O N A L
Tangible rewards our 

riders receive

E M O T I O N A L
How we make our 

riders feel
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OUR STORY NYC Ferry is among the largest ferry systems in the country and has become one of the 
most reliable, affordable, and beloved transit systems in New York City.

NYCEDC conducts a  
showing the positive 
impact and potential of 
ferry service in NYC.

NYC Ferry officially 
launches to modernize 
and expand waterfront 
transit access across 
the five boroughs.

Since 2017, NYC Ferry 
grows into one of the 
largest ferry systems in 
the country, supported by 
$337M+ investment.

NYC Ferry spans 60+ nautical 
miles, operates a 38-vessel fleet, 
and delivers high-performing, 
reliable service with strong on-time 
performance and rider satisfaction—
strengthened through expansion, 
partnerships, and technology.

East River Ferry exceeds expectations, 
reaching its 3-year ridership goal 

(1.2M riders) in 14 months.

NYCEDC completes a follow-up study 
to identify new ferry opportunities and 
understand citywide economic impacts, 

develops a proposed 6-route system 
to shape a citywide ferry network.

NYCEDC selects Hornblower as the 
exclusive operator to advance the 

citywide network plan, following 
an operator bid for the Ferry 

program (later NYC Ferry).
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East River Ferry launches 
as a pilot, connecting 
Manhattan, Brooklyn, 
and Queens.

1.2M RIDERS

NYC ferry service evolves: widely used in the 
1960s, reduced as roads/rail expand, then revived 
in the 1980s–90s through private operators 
(many still running NY–NJ routes today).19

60
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NYC FERRY BRAND STANDARDS

Primary 
Rider Groups

People who live/work within 
a 1-mile radius of ferry 

landings

Waterfront Businesses 
/Job Centers 

NYC Residents

Visitors/Tourists

Primary 
Stakeholders

Riders
Waterfront Businesses 

/Neighborhoods 

City of New York 

New York City Economic 
Development Corporation 

(NYC/EDC)

Hornblower (Operator) 

Elected Officials

Civic Organizations

WHO 
IS OUR 
BRAND 
FOR?
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NYC FERRY BRAND STANDARDS

BRAND VISION
This is why we exist, 
also known as Purpose.
•	Provide affordable & convenient transit 

for waterfront communities with limited 
transportation options.

•	Support growing neighborhoods (businesses, 
job centers, and development). 

•	Increase the resiliency & redundancy of NYC’s 
transportation network.
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NYC FERRY BRAND STANDARDSBRAND MISSION
This is what we do, 
also known as a Brand Promise.

DELIVER
RELIABLE
TRANSPORTATION
We deliver reliable transportation to waterfront 
neighborhoods via 25 landings connecting Manhattan, 
Brooklyn, Queens, the Bronx, and Staten Island 
— spanning over 60 nautical miles of NYC’s waterways.

We work to constantly improve the mass/public 
transportation experience for New Yorkers.
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NYC FERRY BRAND STANDARDS

SAFE & SECURE CONNECTIONS
Safety and security are of the utmost importance. Our vessels 
are state-of-the-art and our operators are highly experienced, 
ensuring our riders a safe arrival to their destination.

RELIABLE TRANSPORTATION
Reliable, dependent, on-schedule and within an affordable 
budget to accommodate daily travel commutes.

ACCESSIBILITY FOR ALL
NYC Ferry is committed to providing ferry service, vehicles, 
and facilities in a manner that is accessible to and usable by 
individuals with disabilities, in accordance with the Americans 
with Disabilities Act of 1990.

PROFESSIONAL OPERATION
NYC Ferry is committed to consistently high standards. We 
exercise a professional approach to all aspects of our operations.

ENJOYABLE EXPERIENCES
We provide a breath of fresh air to our riders. New York City 
is top-ranked as one of the worst commutes in the country — 
mostly due to congestion. NYC Ferry is committed to providing 
a peaceful and painless mass-transit experience for millions of 
New Yorkers. NYC Ferry utilizes innovative technology such 
as In-App Real-Time Arrival and Departure information, Real-
Time Vessel Location, Landing Digital Information Displays, and 
Interactive Kiosks to ensure seamless customer communication 
and exceed transportation service standards for our riders.

BRAND VALUES
This is how we do what we do.
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NYC FERRY BRAND STANDARDS

BRAND 
POSITIONING
This is what differentiates us 
in the NYC transit marketplace.

NYC Ferry’s brand positioning is often used in 
marketing communications to highlight the individual 
and unique value propositions of our system.

•	Unobstructed commute on the open water

•	Less crowded (capped amount of riders per boat)

•	Unique NYC views

•	Onboard amenities (wifi, outlets)

•	Onboard concessions & adult beverages

•	Connections to waterfront communities

•	Exclusive offers to NYC Ferry riders from local businesses

•	ADA accessibility throughout our entire system

•	Onboard bicycle racks

•	Onboard designated stroller space

•	Pushed service alerts (real-time notifications)

•	App ticketing & ticket storage

•	Real-time boat tracking

COMFORTABLE 
PLEASANT 
CALM 
CONVENIENT 
EASY 
MODERN
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This is a succinct explanation of both the functional 
and emotional benefits of our ferry service that we 
provide to our riders.
It’s also how we solve their transit problem and why 
they should choose us over alternate forms of 
transportation in NYC. 

•	NYC Ferry provides affordable and convenient connections for waterfront 
communities under-served by transit.

•	Our safe, reliable, and modern service allows our riders to travel to water-
front neighborhoods and job centers throughout New York City for the 
same fare as the subway.

•	Our unique blend of onboard conveniences allows for a comfortable, 
enjoyable commute for all of our riders, making NYC Ferry a leader in New 
York City transportation.

BRAND 
VALUE PROPOSITION



What This Voice Is:
•	Confident, clear, and proudly New York

•	Speaks like a knowledgeable local: direct and human

•	Reflects NYC Ferry’s role as essential public transportation

When It’s Used:
•	Service announcements

•	Schedule changes

•	Safety messaging

•	Government or press communications

•	Community features

•	Web

Our personality is a blend of three characteristics:

Reliable, Approachable & Civic.
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NYC FERRY BRAND STANDARDS

NYC Ferry’s voice is civic, clear, 
and reliable—designed to build 
trust and deliver essential 
information when riders need 
it most. It speaks to all New 
Yorkers, reflecting the diverse 
communities we serve and the 
shared city we connect.

BRAND VOICE



NYC Ferry’s voice is culturally fluent and distinctly New York—
engaging riders in trend-driven moments without compromising clarity 
or trust. This voice is used to amplify key messages, initiatives, and 
goals, and to meet New Yorkers where they’re at by delivering clear, 
digestible information that earns attention and stops the scroll.

What This Voice Is:
•	Culturally fluent and internet-literate

•	Confident, sharp, and distinctly New York

•	Cool city energy — never forced

When It’s Used:
•	TikTok

•	 Instagram Reels

•	Meme-adjacent content

•	Viral moments

•	Relevant Blogs + E-Newslette

Guardrails:
•	Used selectively

•	Never conflicts with safety or service

•	No humor during disruptions

•	Never sacrifices clarity for a joke

•	Never alienates riders or other transit modes

NYC Ferry Social / Digital Cultural Trend-Driven Voice

Playful, Self-Aware & ModernBRAND VOICE
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BRAND TONE
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NYC FERRY BRAND STANDARDS

Our general tone is empathetic and genuine.
We understand the world our riders are living in — one muddled by 
stressful, crowded, unreliable transit. We strip all that away and value 
clarity above all. It's our job to alleviate transit issues and make it easier 
for people to get to where they want to go.

Our years of experience in the transportation sector allow us to relate 
to riders’ challenges and speak to them in a familiar, warm, and 
accessible way.

Depending on the medium, our approach may shift to 
one emphasis over another. For instance:

Frontline Crew	 Friendly, Helpful, Informative

Contact Center	� Pleasant, Empathetic, Helpful, & Informative

Website	  Educational & Informative

Press	 Informative, Engaging, & Educational

Instagram	 Fun, Engaging, & Informative

Threads	 Direct & Informative

TikTok	 Engaging & Informative 

Facebook	 Friendly & Informative

X	 Direct & Informative

Tone is dynamic. 
It adapts to different scenarios 
while abiding to essential qualities 
of our voice. 

The way we communicate 
as a brand should be 
consistent but not robotic.

TM
TM

TM

TM

TM

TM
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NYC FERRY BRAND STANDARDS

Style is what our content looks 
like. It is a general communication 
formula that adheres to our voice 
while minding our tone. 

Avoid slang & jargon.

If you need to use a technical term, briefly 
define it so everyone can understand. 
We are always aiming to educate our riders.

Write positively.

Use positive language rather than negative 
language. One way to detect negative language 
is to look for words 
like “can’t,” “don’t,” etc.

Yes: To board, please stand in line. 
No: You can’t board if you don’t stand in line.

SERVICE ALERT & ADVISORY FORMULA EXAMPLES

GREETINGS	 CLOSINGS

FORMATTING & GRAMMAR RULES

 Hello [ name ]

 Greetings [ name ]

 Good morning [ afternoon/evening ]

 �Thanks for riding with us! 

 �Hope to see you onboard soon! 

 �Thanks for reaching out! 

 �Thank you for your feedback. 

 �Enjoy your ride on NYC Ferry! 

 �We hope to have you onboard soon! 

 �We do apologize for this inconvenience and 
appreciate your patience.

 �We hope that you are as excited about the 
future of the NYC Ferry as we are!

Service Alert — [ route ] — [ date ] 
[ brief alert details ] Visit [ website link ] for more details

Due to [ reason ] the [ landing ] ferry landing will be [ closed/suspended ] on [ date ] 
[ brief alert details ] Visit [ website link ] for more details

Delays on [ route ] — [ date ] 
[ brief alert details ] Visit [ website link ] for more details

Service Alerts — We will be operating on a weekend schedule on [ holiday ] [ date ]



14

SECTION 2
STYLE GUIDE
For the brand identity standards to  
reflect us in an effective and positive 
way, it must be applied consistently. This 
section will help ensure consistency by 
providing standards and specifications for 
the use of our brand identity in a variety 
of situations. Everything in this section 
should be followed for all printed and 
multi-media communications, including 
stationery, forms, websites, publications, 
and signage.

This section will explain the proper use 
and application of the NYC Ferry's brand  
identity.

NYC FERRY BRAND STANDARDS SECTION 2  STYLE GUIDE
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2.1
LOGO STANDARDS

We’ve designed all logos and brand 
marks for a specific purpose, and in 
order to build brand equity we need 
to maintain a consistent appearance.

If people aren’t able to readily recognize 
our brand, then we’ve lost an opportunity 
to connect with them. The following 
brand identity standards don’t represent 
an exhaustive list of all treatments and 
scenarios to avoid, but they do provide a 
clear set of applications that will keep you 
well within the bounds of appropriate use.

2.1  LOGO STANDARDSNYC FERRY BRAND STANDARDS SECTION 2  STYLE GUIDE
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NYC FERRY BRAND STANDARDSHORIZONTAL
LOCK-UP
Logo Orientation & Anatomy

The combination of the NYC Ferry Icon with our 
word-mark conveys our bold and reliable ferry 
service system. Horizontal Lock-Up is the primary 
logo and should be used when possible. 

The spacing throughout the logo has been considered 
carefully, utilizing the rectangular Helvetica “N” as 
a building block and main unit of measurement to 
anchor the logo spatially.

Icon: Flagship Light Blue 
Lettering: Flagship Dark Blue 
Helvetica Neue LT Std 85 Heavy

3

21

1

3
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NYC FERRY BRAND STANDARDSVERTICAL
LOCK-UP
Logo Orientation & Anatomy

The secondary logo, Vertical Lock-Up, may be used 
when compositionally sound.

The spacing throughout the logo has been considered 
carefully, utilizing the rectangular Helvetica “N” as 
a building block and main unit of measurement to 
anchor the logo spatially.

Icon: Flagship Light Blue 
Lettering: Flagship Dark Blue 
Helvetica Neue LT Std 85 Heavy

0.5

1

1
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NYC FERRY BRAND STANDARDS

0.5

1

1

1

1

1

1

11

1

1

1

1

The NYC Ferry Icon in Flagship Light Blue 
represents the NYC Ferry Service System. A 
representation of our mark of in the East River 
and Hudson River.

Icon: Flagship Light Blue

ICON
Logo Orientation & Anatomy
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NYC FERRY BRAND STANDARDSLOGO
CLEARANCE
Horizontal & Vertical Lock-up

x x

x

x

x

x

x

x

x

x

The logo must always be perfectly legible and 
without obstructions. For that reason, we ask 
that designers maintain a minimum amount of 
breathing room around the logo. The logo must 
be reproduced with an empty buffer around it, free 
from other elements. The logo’s “N” dimensions 
represent the minimum buffer allowed if layout 
space is limited.
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NYC FERRY BRAND STANDARDSLOGO
CLEARANCE
Flagship Icon

The logo must always be perfectly legible and 
without obstructions. For that reason, we ask 
that designers maintain a minimum amount of 
breathing room around the logo. The logo must 
be reproduced with an empty buffer around 
it, free from other elements. Allow a minimum 
buffer space equal to the “x” width of the icon’s 
rectangular shape if layout space is limited.

x

x

x x

x
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NYC FERRY BRAND STANDARDSLOGO
APPLICATION
SM Usage

Non-registered Service Mark.

Apply to all uses of the NYC Ferry logo for 
transportation services. Examples include website, 
signage at piers, app, social media, etc.

There may be instances where the SM mark is so small 
that using it may not be feasible. The mark may be left 
out when the logo is scaled down and the mark is no 
longer legible.

y

½ y

y

½ y

y

½ y
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NYC FERRY BRAND STANDARDSLOGO
APPLICATION
TM Usage

Non-registered Trade Mark.

Apply to goods and services. Examples include apparel 
and merchandise. 

There may be instances where the TM mark is so small 
that using it may not be feasible. The mark may be left 
out when the logo is scaled down and the mark is no 
longer legible.

y

½ y

y

½ y

y

½ y
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NYC FERRY BRAND STANDARDS

LOGO 
TYPOGRAPHY
LOGO 
TYPOGRAPHY
LOGO 
TYPOGRAPHY
LOGO 
TYPOGRAPHY
LOGO 
TYPOGRAPHY
LOGO 
TYPOGRAPHY
LOGO 
TYPOGRAPHY
Our typeface is simple, clean, and iconic for NYC — 
emphasizing the strong connection between seamless 
public transportation and the city’s bustling nature.

Helvetica Neue LT Std 85 Heavy has been chosen as a 
distinct variation on one of the most popular typefaces 
of all time. It offers a timeless, neutral, and highly legible 
design, making it practical for nearly any message or 
communication type.

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz  

(,.;:?!$&@#*)0123456789

Helvetica Neue LT Std 
85 Heavy
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LOGO
COLOR
Our “dark blue” and “light blue” colors are distinctive 
to the NYC Ferry Operated by Hornblower brand, and 
as such should always adhere exactly to the following 
values for Pantone, RGB, CMYK, and HEX.

90%

60%

30%

80%

50%

20%

70%

40%

10%

Flagship Light Blue Flagship Dark Blue

Pantone
229 C

Pantone
282 C

	C	 81	
M	 18
	Y	 0
	K	 0

	C	 100	
M	 87
	Y	 42
	K	 52

R	 0
	G	 160
	B	 223

R	 1
	G	 30
	B	 65

HEX 
00A1DF

HEX 
001D41
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BLACK & WHITE 
LOGO
When placing the NYC Ferry logo on a colored background, 
use the all-white version of the logo. Never place the logo on 
a visually cluttered or patterned background.

The black logo can only be used on print and/or screen 
applications that requires a single-color black logo (ie:, 
newspaper, facsimile cover sheet, etc.).
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INAPPROPRIATE 
LOGO USAGE

Do not skew Do not multiplyDo not use alternate 
typefaces

Do not place a box
around the logo

Do not put a dark image 
behind the logo

Do not tilt the logo

Do not use the flagship blue logo 
on colored backgrounds

Do not use unapproved colorsDo not overlap

Do not apply outlines Do not apply gradient Do not apply blur

Do not apply drop shadow Do not change the position 
of ‘NYC Ferry’

Do not flip

The value of a brand identity lies in its ability to provide consistency 
and integrity. Consistency in the use of the brand identity will 
build recognizability among our riders and various audiences.

Over time, the characteristics of the brand identity will become 
visual signals for the values with which NYC Ferry is associated.

The following are examples of various unacceptable logo artwork 
modifications and usage. Always keep in mind to always use the 
original approved logo file, and follow the usage and application of 
the logo outlined in this document.
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2.2
COLOR STORY

NYC Ferry’s color story is bold, crisp, 
and coastal—built around confident 
blues that nod to the harbor and 
horizon, balanced with clean whites and 
high-contrast brights used as punchy, 
functional accents. It should feel modern 
and unmistakably NYC: energetic , 
straightforward, and easy to navigate 
at a glance—whether it ’s on a dock 
sign, a schedule, or a tiny phone screen 
bouncing around in someone’s pocke

2.2  COLOR STORYNYC FERRY BRAND STANDARDS SECTION 2  STYLE GUIDE
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NYC FERRY BRAND STANDARDS
SECTION 2   STYLE GUIDE        2.2  COLOR STORY

COLOR 
PALETTE
The secondary route palette acts as a clear, 
consistent identifier for each line, helping 
riders spot and follow their route quickly 
across maps, signage, and digital touchpoints. 
Built to complement the flagship brand 
colors, it expands the system with distinct 
hues that stay cohesive, accessible, and 
unmistakably on brand.

Coral
Pantone 

170 C

Rockaway Rocket

Fuchsia
Pantone 

253 C

Rockaway Reserve

Gray
Pantone 

P 173-4 C

Governors Island

Magenta
Pantone 

226 C

St. George

Yellow
Pantone 
1235 C

South Brooklyn

Purple
Pantone 

Medium, Purple C

Rockaway-Soundview

Turquoise
Pantone 
7712 C

East River Local, A/B

Orange
Pantone 

021 C

Astoria

Flagship Dark Blue
Pantone 

282 C

Flagship Light Blue
Pantone 

229 C
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Contributing to the overall aesthetic 
of the brand and its core messaging is 
the typography. Every font conveys 
different personalities and attributes. 
It is important to use the designated 
typefaces in the outlined scenarios to 
maintaining consistent branding through 
our messaging.

To help build our unique identity, while still 
remaining readily recognizable, we utilizes 
four main typefaces across various collateral.

By adhering to the outlined typefaces 
and their designated applications, we can 
maintain a stronger brand presence and 
further build equity.

2.3
TYPOGRAPHY

2.3  TYPOGRAPHYNYC FERRY BRAND STANDARDS SECTION 2  STYLE GUIDE
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The intention behind Helvetica was to create a “neutral typeface that 
had great clarity, no intrinsic meaning in its form, and could be used 
on a wide variety of signage.” Helvetica Neue is an updated version 
of Helvetica, offering a more structurally unifed set of heights and 
widths. Changes were made to improve legibility, including adding 
heavier punctuation marks and increasing spacing in the numbers. 
Helvetica Neue uses a numerical design classification scheme. The 
font family is made up of 51 fonts, including 9 weights in 3 widths 
and an outline font.

HELVETICA NEUE
LT STD
Logo, Route Icons, Landing Signage, 
Schedule PDFs, Internal Documents, 
ADA Compliant

Landing Signage Body Text, Internal Documents

Helvetica Neue LT Std 45 Light
Helvetica Neue LT Std 46 Light Italic
Helvetica Neue LT Std 55 Roman
Helvetica Neue LT Std 56 Italic
Helvetica Neue LT Std 65 Medium
Helvetica Neue LT Std 66 Medium Italic
Helvetica Neue LT Std 75 Bold
Helvetica Neue LT Std 76 Bold Italic
Helvetica Neue LT Std 43 Light Extended
Helvetica Neue LT Std 53 Extended
Helvetica Neue LT Std 63 Medium Extended

Helvetica Neue LT Std 73 Bold Extended

Helvetica Neue LT Std 73 Heavy Extended

Schedule Pamphlets 

Helvetica Neue LT Std 57 Condensed
Helvetica Neue LT Std 67 Medium Condensed
Helvetica Neue LT Std 77 Bold Condensed
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Lato is a sans-serif typeface which seems 
quite “transparent” when used in body text, 
optimizing it's legibility. When used in larger 
sizes, it displays some original traits. The 
designer used classical proportions (particularly 
visible in the uppercase) to give the letterforms 
familiar harmony and elegance. At the same 
time, it has a sleek sans-serif look.

LATO
Print & Web 
ADA Compliant

Print & Web

Lato Light
Lato Light Italic
Lato Regular
Lato Italic
Lato Semibold
Lato Semibold Italic
Lato Bold
Lato Bold Italic
Lato Heavy
Lato Heavy Italic
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Oswald was initially drafted and formed to 
better fit the standard pixel grid utilized by 
many digital screens. Oswald is generally quite 
freely used across web browsers regardless of 
device size.

While not an ADA-compliant typeface, Oswald 
has great legibility and versatility across all 
platforms and is used for headlines and in large 
point-sizes.

OSWALD
Print & Web

Print & Web

Oswald Light
Oswald Regular
Oswald Medium
Oswald Bold
Oswald Heavy
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A contemporary sans-serif design, Arial contains 
more humanist characteristics than many of its 
predecessors and as such is more in tune with 
the mood of the last decades of the twentieth 
century. The overall treatment of curves is 
softer and fuller than in most industrial style 
sans-serif faces. Terminal strokes are cut on 
the diagonal, which helps to give the face a 
less mechanical appearance.

Arial is an extremely versatile family of typefaces 
that can be used with equal success for text 
setting in reports, presentations, magazines, 
and for display use in newspapers, advertising, 
and promotions.

ARIAL
Vessel Signage 
ADA Compliant

Arial Regular
Arial Italic
Arial Bold
Arial Bold Italic
Onboard Signage Header Text

Arial Black

Onboard Signage Body Text

Onboard Signage Spanish Translation

Arial Narrow
Arial Narrow Italic
Arial Narrow Bold
Arial Narrow Bold Italic
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The following section outlines the colors 
and naming for all of our route-specific 
visual assets. Each of our six routes 
have distinctive attributes in order to 
differentiate and identify the route. As 
is the case with our flagship logo and 
primary colors, it is critical for public 
understanding and brand consistency to 
maintain the proper route assets.

2.4
NYC FERRY 
ROUTES

2.4  NYC FERRY ROUTESNYC FERRY BRAND STANDARDS SECTION 2  STYLE GUIDE
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NYC FERRY BRAND STANDARDSROUTE
COLORS
Primary Color Palette

Color is a strong and communicative element 
to any brand identity. A consistent use of color 
is one of the easiest and the most effective 
ways to stand-out and create a unified visual 
language.

Our color palette is made up of vibrant colors, 
intended to stand out against gray tones of the 
New York cityscape.

Pantone 
7712 C

	R	 34
	G	 139
	B	 157

	C	 98
	M	 0
	Y	 28
	K	 7

HEX 
228B9D

East River Local, A/B

Pantone 
1235 C

	R	 255
	G	 245
	B	 204

	C	 0
	M	 2
	Y	 23
	K	 0

HEX 
FFD100

South Brooklyn

Pantone 
Orange 
021 C

	R	 254
	G	 80
	B	 0

	C	 0
	M	 65
	Y	 100
	K	 0

HEX 
FE5000

Astoria

Pantone 
Medium 
Purple C

	R	 78
	G	 0
	B	 142

	C	 91
	M	 97
	Y	 0
	K	 0

HEX 
4E008E

Rockaway-Soundview

Pantone 
226 C

	R	 208
	G	 0
	B	 111

	C	 0
	M	 100
	Y	 2
	K	 0

HEX 
D0006F

St. George

Pantone 
P 173-4 C

	R	 152
	G	 149
	B	 160

	C	 43
	M	 38
	Y	 29
	K	 1

HEX 
9893A0

Governors Island



ERL
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NYC FERRY BRAND STANDARDSVERTICAL 
ROUTE ICONS
Primary & Inverse

Vertical route icons, rather than horizontal, are most 
frequently used throughout the system. In order to 
establish route recognition, use of  the routes primary 
color icon is encouraged. 

ERBERA

STG STG

SBK SBK

RWS RWS

GOV GOV

ERBERAERL
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NYC FERRY BRAND STANDARDS

Horizontal route icons are less frequently used 
throughout the system due to spacial constraints.  

HORIZONTAL 
ROUTE ICONS
Primary & Inverse

East River Local, A/B East River Local, A/B

South Brooklyn South Brooklyn

St. George St. George

Astoria Astoria

Rockaway-Soundview Rockaway-Soundview

Governors Island Governors Island
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NYC FERRY BRAND STANDARDS

Similar to the primary NYC Ferry logo, each route 
maintains a distinct look that is reflected in the 
overall company identity. The vertical, horizontal, 
and inverse applications follow the format outlined 
by the corporate brand marks, with the inclusion 
of the route name and specific color. Astoria will 
always be the Astoria Orange, and as such should 
adhere exactly to the following values for Pantone, 
RGB, CMYK, and HEX.

The presentation of each Astoria route logo follows 
a set system, helping maintain a clear space around 
the logo. It is important to adhere to these guides 
whenever placing the logo into any collateral.

The size of the “A” is used to define the minimum 
space around the logo.

ASTORIA
ROUTE
Color Palette & Logo Integrity

Astoriax

x

x

x x

x

x

x x

x

80%70%60%40%30%20%10% 90%

100%

50%

Pantone 
Orange 
021 C

	R	 254
	G	 80
	B	 0

	C	 0
	M	 65
	Y	 100
	K	 0

HEX 
FE5000
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NYC FERRY BRAND STANDARDSEAST RIVER 
LOCAL ROUTE
Color Palette & Logo Integrity

Similar to the primary NYC Ferry logo, each route 
maintains a distinct look that is reflected in the overall 
company identity. The vertical, horizontal, and inverse 
applications follow the format outlined by the corporate 
brand marks, with the inclusion of the route name and 
specific color. East River L will always be the East River 
Turquoise, and as such should adhere exactly to the 
following values for Pantone, RGB, CMYK, and HEX.

The presentation of each East River L route logo follows 
a set system, helping maintain a clear space around the 
logo. It is important to adhere to these guides whenever 
placing the logo into any collateral.

The size of the “E” is used to define the minimum space 
around the logo.

ERL

x

x

x x

x

80%70%60%40%30%20%10% 90%

100%

50%

Pantone 
7712 C

	R	 34
	G	 139
	B	 157

	C	 98
	M	 0
	Y	 28
	K	 7

HEX 
228B9D

x

x

x

x x

East River Local
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NYC FERRY BRAND STANDARDSEAST RIVER A
ROUTE
Color Palette & Logo Integrity

Similar to the primary NYC Ferry logo, each route 
maintains a distinct look that is reflected in the overall 
company identity. The vertical, horizontal, and inverse 
applications follow the format outlined by the corporate 
brand marks, with the inclusion of the route name and 
specific color. East River A will always be the East River 
Turquoise, and as such should adhere exactly to the 
following values for Pantone, RGB, CMYK, and HEX.

The presentation of each East River A route logo follows 
a set system, helping maintain a clear space around the 
logo. It is important to adhere to these guides whenever 
placing the logo into any collateral.

The size of the “E” is used to define the minimum space 
around the logo.

ERA

x

x

x x

x

80%70%60%40%30%20%10% 90%

100%

50%

Pantone 
7712 C

	R	 34
	G	 139
	B	 157

	C	 98
	M	 0
	Y	 28
	K	 7

HEX 
228B9D

x

x

x

x x

East River A
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NYC FERRY BRAND STANDARDS

ERB

x

x

x x

x

80%70%60%40%30%20%10% 90%

100%

50%

Pantone 
7712 C

	R	 34
	G	 139
	B	 157

	C	 98
	M	 0
	Y	 28
	K	 7

HEX 
228B9D

x

x

x

x x

East River B

EAST RIVER B
ROUTE
Color Palette & Logo Integrity

Similar to the primary NYC Ferry logo, each route 
maintains a distinct look that is reflected in the overall 
company identity. The vertical, horizontal, and inverse 
applications follow the format outlined by the corporate 
brand marks, with the inclusion of the route name and 
specific color. East River B will always be the East River 
Turquoise, and as such should adhere exactly to the 
following values for Pantone, RGB, CMYK, and HEX.

The presentation of each East River B route logo follows 
a set system, helping maintain a clear space around the 
logo. It is important to adhere to these guides whenever 
placing the logo into any collateral.

The size of the “E” is used to define the minimum space 
around the logo.
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NYC FERRY BRAND STANDARDS

Similar to the primary NYC Ferry logo, each route maintains a 
distinct look that is reflected in the overall company identity. The 
vertical, horizontal, and inverse applications follow the format 
outlined by the corporate brand marks, with the inclusion of the 
route name and specific color. Rockaway-Soundview will always 
be the Soundview Violet, and as such should adhere exactly to 
the following values for Pantone, RGB, CMYK, and HEX.

The presentation of each Rockaway-Soundview route logo 
follows a set system, helping maintain a clear space around 
the logo. It is important to adhere to these guides whenever 
placing the logo into any collateral.

The size of the “R” is used to define the minimum space around 
the logo.

ROCKAWAY–SOUNDVIEW ROUTE
Color Palette & Logo Integrity

RWS

x

x

x x

x

Rockaway-Soundviewx

x

x

x x

80%70%60%40%30%20%10% 90%

100%

50%

Pantone 
Medium 
Purple C

	R	 78
	G	 0
	B	 142

	C	 91
	M	 97
	Y	 0
	K	 0

HEX 
4E008E
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NYC FERRY BRAND STANDARDS

Similar to the primary NYC Ferry logo, each route 
maintains a distinct look that is reflected in the 
overall company identity. The vertical, horizontal, 
and inverse applications follow the format outlined 
by the corporate brand marks, with the inclusion of 
the route name and specific color. South Brooklyn 
will always be the South Brooklyn Yellow, and as 
such should adhere exactly to the following values 
for Pantone, RGB, CMYK, and HEX.

The presentation of each South Brooklyn route 
logo follows a set system, helping maintain a clear 
space around the logo. It is important to adhere 
to these guides whenever placing the logo into 
any collateral.

The size of the “S” is used to define the minimum 
space around the logo.

SOUTH 
BROOKLYN 
ROUTE
Color Palette & Logo Integrity

South Brooklynx

x

x

x x

SBK

x

x

x x

x

80%70%60%40%30%20%10% 90%

100%

50%

Pantone 
1235 C

	R	 255
	G	 245
	B	 204

	C	 0
	M	 2
	Y	 23
	K	 0

HEX
FFD100
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NYC FERRY BRAND STANDARDS

Similar to the primary NYC Ferry logo, each 
route maintains a distinct look that is reflected 
in the overall company identity. The vertical, 
horizontal, and inverse applications follow the 
format outlined by the corporate brand marks, 
with the inclusion of the route name and specific 
color. St. George will always be the St. George 
Magenta, and as such should adhere exactly to 
the following values for Pantone, RGB, CMYK, 
and HEX.

The presentation of each St. George route logo 
follows a set system, helping maintain a clear 
space around the logo. It is important to adhere 
to these guides whenever placing the logo into 
any collateral.

The size of the “S” is used to define the minimum 
space around the logo.

ST. GEORGE
ROUTE
Color Palette & Logo Integrity

STG

x

x

x x

x

80%70%60%40%30%20%10% 90%

100%

50%

Pantone 
226 C

	R	 208
	G	 0
	B	 111

	C	 0
	M	 100
	Y	 2
	K	 0

HEX 
D0006F

St. Georgex

x

x

x x
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GOVERNORS 
ISLAND
ROUTE
Color Palette & Logo Integrity

Similar to the primary NYC Ferry logo, each route 
maintains a distinct look that is reflected in the 
overall company identity. The vertical, horizontal, 
and inverse applications follow the format outlined 
by the corporate brand marks, with the inclusion of 
the route name and specific color. Governors Island 
will always be the Governors Island Gray, and as 
such should adhere exactly to the following values 
for Pantone, RGB, CMYK, and HEX.

The presentation of each Governors Island route 
logo follows a set system, helping maintain a clear 
space around the logo. It is important to adhere to 
these guides whenever placing the logo into any 
collateral.

The size of the “G” is used to define the minimum 
space around the logo.

80%70%60%40%30%20%10% 90%

100%

50%

Pantone 
173-4C

	R	 152
	G	 148
	B	 159

	C	 43
	M	 38
	Y	 29
	K	 1

HEX 
97939E

GOV

x

x

x x

x

Governors Islandx

x

x

x x
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2.5
NYC FERRY SYSTEM 
& EXTENSIONS Some NYC Ferry routes feature branded 

extensions that support seasonal or 
event-based service. These extensions 
are rooted in the primary route’s visual 
and brand attributes, ensuring a clear and 
recognizable connection between the core 
route and its extension.

NYC FERRY BRAND STANDARDS SECTION 2  STYLE GUIDE



SECTION 2   STYLE GUIDE        2.4  NYC FERRY ROUTES

47

NYC FERRY BRAND STANDARDS

Similar to the primary NYC Ferry logo, each route 
maintains a distinct look that is reflected in the 
overall company identity. The vertical, horizontal, 
and inverse applications follow the format outlined 
by the corporate brand marks, with the inclusion of 
the route name and specific color. South Brooklyn 
Extension will always be the South Brooklyn 
Yellow, and as such should adhere exactly to the 
following values for Pantone, RGB, CMYK, and 
HEX.

The presentation of each South Brooklyn Extension 
route logo follows a set system, helping maintain 
a clear space around the logo. It is important to 
adhere to these guides whenever placing the logo 
into any collateral.

The size of the “S” is used to define the minimum 
space around the logo.

SOUTH 
BROOKLYN
EXTENSION 
ROUTE
Color Palette & Logo Integrity

South Brooklyn Extensionx

x

x

x x

x

x

x x

x

80%70%60%40%30%20%10% 90%

100%

50%

Pantone 
1235 C

	R	 255
	G	 245
	B	 204

	C	 0
	M	 2
	Y	 23
	K	 0

HEX
FFD100
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NYC FERRY BRAND STANDARDS

Similar to the primary NYC Ferry logo, each route 
maintains a distinct look that is reflected in the 
overall company identity. The vertical, horizontal, 
and inverse applications follow the format outlined 
by the corporate brand marks, with the inclusion 
of the route name and specific color. Rockaway 
Rocket will always be the Rockaway Rocket 
Coral color, and as such should adhere exactly to  
the following values for Pantone, RGB, CMYK, 
and HEX.

The presentation of each Rockaway Rocket route 
logo follows a set system, helping maintain a clear 
space around the logo. It is important to adhere 
to these guides whenever placing the logo into 
any collateral.

The size of the “R” is used to define the minimum 
space around the logo.

ROCKAWAY 
ROCKET 

80%70%60%40%30%20%10% 90%

100%

50%

Pantone 
170 C

	R	 255
	G	 134
	B	 114

	C	 0
	M	 60
	Y	 49
	K	 0

HEX 
FF8672

x

x

x

x x

x

x

x

x x

x

x

x x
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NYC FERRY BRAND STANDARDSROCKAWAY
ROCKET
Primary Color Palette

Color is a strong and communicative element to 
any brand identity. A consistent use of color is 
one of the easiest and the most effective ways 
to stand-out and create a unified visual language.

Our color palette is made up of vibrant colors, 
intended to stand out against gray tones of the 
New York cityscape.

Pantone 
7456 CP

	R	 119
	G	 80
	B	 255

	C	 53
	M	 69
	Y	 0
	K	 0

HEX 
7750FF

Lavender: Accent Color

Pantone 
2173 C

	R	 41
	G	 152
	B	 255

	C	 84
	M	 40
	Y	 0
	K	 0

HEX 
2998FF

Sky Blue: Accent Color

Pantone 
170 C

	R	 255
	G	 134
	B	 114

	C	 0
	M	 60
	Y	 49
	K	 0

HEX 
FF8672

Coral: Primary Color

Pantone 
2337 C

	R	 255
	G	 209
	B	 205

	C	 0
	M	 18
	Y	 20
	K	 0

HEX FFD1CDPale Pink: Accent Color

Pantone 
123 C

	R	 255
	G	 192
	B	 61

	C	 0
	M	 25
	Y	 76
	K	 0

HEX 
4E008E

Gold
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NYC FERRY BRAND STANDARDS

Similar to the primary NYC Ferry logo, each route 
maintains a distinct look that is reflected in the 
overall company identity. The vertical, horizontal, 
and inverse applications follow the format outlined 
by the corporate brand marks, with the inclusion 
of the route name and specific color. Rockaway 
Reserve will always be the Rockaway Reserve 
Fuchsia, and as such should adhere exactly to 
the following values for Pantone, RGB, CMYK, 
and HEX.

The presentation of the Rockaway Reserve route 
logo follows a set system, helping maintain a clear 
space around the logo. It is important to adhere 
to these guides whenever placing the logo into 
any collateral.

The size of the “R” is used to define the minimum 
space around the logo.

ROCKAWAY 
RESERVE
Color Palette & Logo Integrity x

x

x

x

80%70%60%40%30%20%10% 90%

100%

50%

Pantone 
253 C

	R	 173
	G	 26
	B	 172

	C	 42
	M	 91
	Y	 0
	K	 0

HEX 
AD1AAC

x

x x

x

x
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SECTION 3
VISUAL IDENTITY
Through the process of branding we have 
built a cohesive visual identity a collection 
of tangible expressions of your company, 
such as your logo, colors, typography 
and voice. The more distinct, specific 
and cohesive these elements are, the 
higher the likelihood that they will shape 
a differentiated brand that is recognized 
and admired.
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Imagery style is of utmost importance as 
it is often the first visual communication 
touchpoint. As always, consistence is key. 
Photography and illustrations should aim 
to  encompass the grandeur and diversity 
of New York City.

3.1
PHOTOGRAPHY 
& ILLUSTRATION

3.1  PHOTOGRAPHY & ILLUSTRATION STYLE
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NYC FERRY BRAND STANDARDS

CITYSCAPE 
PHOTOGRAPHY
All cityscape photography to be used in  marketing collateral 
must always be taken at an angle so that our logo is clear and 
readable. This is to ensure to differentiate us from our competitors 
and establish our brand as a leader in NYC transportation. It 
is preferred that the photograph shows fair skies rather than 
overcast. It is best practices to enhance the photographs 
using an image-editing software.
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NYC FERRY BRAND STANDARDS

PEOPLE & EVENT 
PHOTOGRAPHY
All people and event photography to be used in any marketing 
collateral should ideally show our riders having an enjoyable time. 
Never use images that show people that are pouting and/or not 
having a good experience. It is important to showcase the diversity 
of our riders in people and event photography. It is best practices 
to enhance the photographs using an image-editing software.
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NYC FERRY BRAND STANDARDS

FLAT VECTOR 
ILLUSTRATIONS
Vector illustrations are predominantly used in, but not limited 
to, creative campaigns. All illustrations must use the same 
visual aesthetic and must convey a similar color palette. When 
promoting a specific route, it is important to use tints and 
shades of the respective route color throughout the scene in 
order to build recognition. If there are people in the scene, be 
sure to incorporate different skin tones among them.
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3.2
SOCIAL MEDIA 
PLAYBOOK

3.2  SOCIAL MEDIA BEST PRACTICES

Social media is a key extension of the NYC 
Ferry brand. It allows us to communicate 
service information clearly, engage with 
riders in real time, and participate in cultural 
moments that reflect the city we serve.

Consistent branding across platforms 
builds trust and recognition, ensuring NYC 
Ferry is easily identifiable wherever riders 
encounter us. Through timely, relevant, and 
on-brand content, social media reinforces 
our role as a reliable public service and an 
active part of everyday city life
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NYC FERRY BRAND STANDARDSGENERAL 
GUIDELINES

	 Photo/Video Crediting
•	 �If photo was not taken from an NYC Ferry employee 

always give photo credit using “ : @account”

•	 �If taken on Instagram but reposting to X/Twitter or 
Facebook use “ : @IG/account”

•	 �Always ask permission from the original poster 
before reposting a photo. Ex: Hi, we love this photo! Do 
we have your permission to repost on our social media? 
We will be sure to give you photo credit. If yes, please 
respond with #yesnycferry

	 Content Filming & Video Requirements
•	 Any content featuring crew MUST strictly enforce all safety guidelines per Marine Operations

•	 Absolutely NO filming of crew members with attention towards the camera while in the wheelhouse

•	 Avoid filming empty seats 

•	 Avoid direct shots of ferry passenger faces unless given permission

•	 Must be clear video with no obstructions

•	 No copyrighted music burned into video file when uploading

	 Graphic Requirements
•	 All graphics must be clear

•	 No more than 5-10 words per graphic

•	 �Use route specific colors when created route specific 
graphics

•	 �Use the NYC Ferry logo on graphics intended to be 
shared 

•	 �Size graphics (1:1) for Facebook and Instagram feed, 
16:9 for Twitter, and 9:16 for Facebook and Instagram 
stories

	 Going Live
•	 �Live video is for event coverage and interviews only

•	 �Live video coverage will be on Instagram unless 
another platform is requested during a partnership

•	 �Make sure the sound in the area surrounding is not 
overbearing to those watching

•	 �Never speak in the background while recording 
unless the live is an interview or deemed appropriate 
for recording

•	 �Use the first 30 seconds as a buffer before starting to 
give people time to join

	 Photo Requirements
•	 �Must be a clear quality shot with no obstructions

•	 �No excessive filters or heavily edited photos

•	 �Photos of dogs on the ferry must be shown in a bag 
or with a muzzle per rules

•	 Avoid photographing empty seats 

•	 �Avoid direct shots of ferry passenger faces unless 
given permission
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NYC FERRY BRAND STANDARDS    GUIDELINES
Posting to Instagram Feed

•	Posts should be portrait or square. Only use landscape if absolutely 
necessary.

•	 �Only #NYCFerry (or a campaign hashtag) should be used in the caption. 
All other hashtags should be in the comments 
(maximum 15).

•	 �Tag relevant brands or accounts in the photo to increase odds of reshare

•	Always use a geotag

•	Drive to 'link in bio' when applicable (brand content, announcements, 
blog-related posts)

•	 �Emojis should be tasteful and used sparingly, with all skintone default 
yellow

Posting to Instagram Stories

•	 �Use features to increase engagement and boost algorithm ranking (polls, 
quizzes, etc)

•	Use the draw tool to make a solid NYC Ferry blue color as the 
background when sharing a post or reposting.

•	Only use one visible hashtag, insert hidden hashtags to increase reach

•	Tag relevant brands and location geotags

•	Always use the "Directional" font OR  "Squeeze" in all capital letters

Posting to Threads

•	Keep posts short, conversational, and timely to encourage replies and 
discussion; prioritize engagement over polished promotional language.

Highlight 
1:1 ratio

Shared Images
1080 x 1440 (3:4)
• Secondary options
   – 1080 x 1080 px (1:1)
   – 1080x1350 px (4:5)
• Reels: 1080 x 1920 px
   (9:16)

Profile Photo 
1:1 ratio

Story 
15:9
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NYC FERRY BRAND STANDARDS    GUIDELINES
Posting to Facebook

•	 �Make posts actionable 
Ex: Visit the blog, download the app, check the schedules etc.

•	 �Ask questions to encourage engagement

•	Pin significant posts, major news, or announcements to 
the top of the page

•	Tag relevant accounts when collaborating on a partnership

•	 �Cross-post Meta platforms when possible (Instagram to 
Facebook), editing caption on Facebook directly in the 
platform

•	Only use custom BITLY links when sharing links on posts

Profile Photo 
1:1 ratio

Cover Photo 
820 x 312 px

Shared Image 
1:1, 1.9:1, 16:9
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NYC FERRY BRAND STANDARDS

Posting to TikTok

•	 �Post videos in proper vertical video sizing—no black bars 
should be visible

•	Utilize trending sounds, avoid using sounds with vulgar or 
inappropriate language

•	 �Use "repost" button to re-share UGC, avoid reposting 
onto brand feed

•	 ��Keep videos short, concise, and to the point to encourage 
watch time/completion rate

•	 �For text overlay, use TikTok "Standard" font with white 
text and black outline stroke

    GUIDELINES
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NYC FERRY BRAND STANDARDS    GUIDELINES
Posting to X (formerly "Twitter)

•	 ��X is used primarily for service alerts and brand updates

•	 �Use the #NYCFerry hashtag

•	Keep copy short

•	Use images, GIFs, and/or videos whenever possible

•	Limit to 1–2 hashtags per tweet Profile Photo 
1:1 ratio

Cover Photo 
1500 x 500 px

Shared Images
1080 x 1440 (3:4)
• Secondary options
   – 1080 x 1080 px (1:1)
   – 1080x1350 px (4:5)
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Map clarity is of the utmost importance 
for any public transportation or service, 
and NYC Ferry Operated by Hornblower 
is no exception. This is why it is critical 
to employ the exact maps laid out in 
this section for each necessary use 
case. Never try to amend, adjust, crop, 
or otherwise modify the following maps 
without first consulting with a managing 
director at Hornblower.

•	 •	 A System Map of All Routes

•	 •	 Individual Route Maps

•	 •	 Rockaway Shuttle Bus Map

3.3
MAPS

3.3  MAPS
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NYC FERRY BRAND STANDARDS

NYC Ferry is the city’s newest transportation 
system connecting all 5 boroughs. Our service 
provides critical transportation links for areas 
under-served by transit and connects them to 
job centers, schools, and numerous attractions 
in and around New York City.

SYSTEM 
ROUTE MAP
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The NYC Ferry Summer Service Map includes 
weekend shuttle service between Lower 
Manhattan and Governors Island in addition to 
the premium Rockaway Rocket route.

SYSTEM
ROUTE MAP
(Summer)



SECTION 3   VISUAL IDENTITY        3.3  MAPS

65

NYC FERRY BRAND STANDARDS

The Astoria route of NYC Ferry connects the 
growing residential and business communities of 
Western Queens, Brooklyn and Roosevelt Island.

ASTORIA 
ROUTE MAP
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NYC FERRY BRAND STANDARDS

The East River Local route of NYC Ferry connects 
growing residential and business communities 
along the East River to communities in Midtown 
and the Financial District.

EAST RIVER 
LOCAL 
ROUTE MAP
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NYC FERRY BRAND STANDARDS

The ERA route of NYC Ferry connects growing residential 
and business communities along the East River to 
communities in Midtown and the Financial District.

EAST RIVER A 
ROUTE MAP
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NYC FERRY BRAND STANDARDS

The ERB route of NYC Ferry connects growing residential 
and business communities along the East River to 
communities in Midtown and the Financial District.

EAST RIVER B 
ROUTE MAP
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NYC FERRY BRAND STANDARDS

The RWS route of NYC Ferry will provide connection 
between the Bronx, Manhattan's East Side, Lower 
Manhattan, and South Brooklyn to and our city’s 
beaches in Rockaway.

ROCKAWAY-SOUNDVIEW 
ROUTE MAP

ROCKAWAY - SOUNDVIEW
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NYC FERRY BRAND STANDARDS

The St. George route connects Manhattan's West 
Side and Battery Park City with Staten Island, 
South Brooklyn, and finally to Wall Street-Pier 
11 in Lower Manhattan.

ST. GEORGE 
ROUTE MAP
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NYC FERRY BRAND STANDARDS

The South Brooklyn route of NYC Ferry connects South Brooklyn’s residential 
communities, waterfront parks, and innovative industries to residents and 
job centers in Midtown and the Financial District.

SOUTH BROOKLYN 
ROUTE MAP
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NYC FERRY BRAND STANDARDS

The South Brooklyn route of NYC Ferry connects South Brooklyn’s residential 
communities, waterfront parks, and innovative industries to residents and 
job centers in Midtown and the Financial District.

SOUTH BROOKLYN 
EXTENSION ROUTE 
MAP
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NYC FERRY BRAND STANDARDS

The Governors Island summer shuttle provides NYC Ferry riders an escape from 
the bustle of the city to enjoy the 172 acre island in the heart of New York Harbor.

GOVERNORS ISLAND 
ROUTE MAP
(Summer Service)
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NYC FERRY BRAND STANDARDS

Rockaway

ROCKAWAY ROCKET

UPPER BAY

JAMAICA
BAY

EAST
RIVER

MANHATTAN

BROOKLYN

QUEENS

STATEN
ISLAND

Greenpoint

Long Island City
Gantry Plaza State Park
Long Island City
Gantry Plaza State Park

Greenpoint

Governors
Island

Wall Street
Pier 11

In August 2023, we were thrilled to relaunch 
the Rockaway Rocket route from Brooklyn. 
In service Summer Weekends and Holidays 
transporting riders between Long Island City, 
Greenpoint and Rockaway. This new premium 
express route allows riders to beat the lines and 
the heat with a guaranteed spot via our ticket 
reservation system.

ROCKAWAY 
ROCKET
Individual Route Map
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NYC FERRY BRAND STANDARDS

ROCKAWAY RESERVE

In summer 2022, we were thrilled to launch 
the Rockaway Reserve service during summer 
weekends and holidays from Wall Street-Pier 11 
and Sunset Park to Rockaway. This new premium 
express route allows riders to beat the lines and 
the heat with a guaranteed spot via our ticket 
reservation system and offers a guaranteed seats 
for those who reserve in advance.

ROCKAWAY 
RESERVE
Individual Route Map
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NYC FERRY BRAND STANDARDSROCKAWAY 
SHUTTLE BUS 
ROUTE MAP
The Rockaway Shuttle Service pick up and drop off is 
conveniently located at Beach Channel Dr / B 108th 
St. There are 2 shuttle option in Rockaway West and 
East. The West Shuttle has various stops on Rockaway 
Beach Blvd including Jacob Riis Park Rd. The East Shut-
tle features 8 stops between B 35th St and the Rocka-
way Ferry landing.



NYC FERRY BRAND STANDARDS SECTION 3  VISUAL IDENTITY

77

3.4
LANDING SIGNAGE

3.4  LANDING SIGNAGE

This section breaks down the 
specifications for mandatory signage 
at our landings. In order to ensure a 
branded and cohesive experience, 
all rules must be followed to  ensure 
the proper display of information.
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NYC FERRY BRAND STANDARDSLANDING
SIGNAGE
ADA Compliant

Standard Set
•	Schedule & Map Boards: 24" x 36” (2) 

•	Schedule PDFs: 11" x 17” Vinyl (2: Weekday/end)

•	Marsec: 18" x 24" Metal Dibond 

•	Code of Conduct Board: 18" x 24" Metal Dibond
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NYC FERRY BRAND STANDARDSBARGE
SIGNAGE
ADA Compliant

Standard Set
Signage sizes vary depending on location, based on quantity 
of Routes serviced Landing details outlined by Location.

•	Schedule & Map Boards: 24 x 36”  (2) 

•	Schedules 11" x 17” Vinyl  (2: Weekday/end)

•	Multi-lingual QR: 11" x 8.5” Zip-Tied to Railing (1)

•	Fare Info: 11" x 8.5” Zip-Tied to Railing  (1)

•	Landing DID Enclosure Wrap

•	Bilingual TVM Wrap
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NYC FERRY BRAND STANDARDS

SCHEDULE
BOARD
•	Schedule Board: 24" x 36”

•	Schedule Size: 11" x 17” (2: Weekday/end)
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NYC FERRY BRAND STANDARDS

•	Map Board: 24" x 36” 

•	Map Size: 20" x 20"

MAP
BOARD

Purchase & 
Redeem Tickets

Receive 
Service Alerts

Scan to 
Download

Download the NYC Ferry App

View Live 
Schedules

E 34th Street

Astoria Route

East River A* 

East River B*

Rockaway-Soundview

South Brooklyn

St. George

ERB

RWS

ERA

STG

Shuttle Bus Service

SBK

EAST RIVER LOCAL SERVICE
Weekdays: ER Local Service operates as a single route 
making all stops from 10 AM - 4 PM* and after 7 PM*. 
Weekends: ER Local Service operates as a single route 
making all stops from November to March* during all 
hours of operation.
*Effective times are approximate and may vary. 
  See ferry.nyc for schedules.  



SECTION 3   VISUAL IDENTITY        3.4  LANDING SIGNS

82

NYC FERRY BRAND STANDARDSSCHEDULES
•	Weekday & Weekend (2)

•	Size: 11" x 17" 

•	Effective Date

•	Modification Dates

•	Location Indicator

ASTORIA - OPTIMIZED WINTER SCHEDULE: as of 2/21/26

MODIFIED WEEKEND SCHEDULE: 2/22, 3/1, 3/8, 3/15, 3/22, 3/29, and 4/5/26

6:22 6:34 6:49 6:56 7:02 7:10 7:14 

7:00 7:12 7:27 7:34 7:40 7:48 7:52 

7:38 7:50 8:05 8:12 8:18 8:26 8:30 

8:16 8:28 8:43 8:50 8:56 9:04 9:08 

8:54 9:06 9:21 9:28 9:34 9:42 9:46 

9:32 9:44 9:59 10:06 10:12 10:20 10:24 

10:29 10:41 10:56 11:03 11:09 11:17 11:21 

11:26 11:38 11:53 12:00 12:06 12:14 12:18 

12:23 12:35 12:50 12:57 1:03 1:11 1:15 

1:20 1:32 1:47 1:54 2:00 2:08 2:12 

2:17 2:29 2:44 2:51 2:57 3:05 3:09 

3:17 3:29 3:44 3:51 3:57 4:05 4:09 

4:13 4:25 4:42 4:49 4:54 5:02 5:06 

4:52 5:04 5:21 5:28 5:33 5:41 5:45 

5:31 5:43 6:00 6:07 6:12 6:20 6:24 

6:13 6:25 6:42 6:49 6:54 7:02 7:06 

6:52 7:04 7:21 7:28 7:33 7:41 7:45 

7:28 7:40 7:55 8:02 8:08 8:16 8:20 

8:07 8:19 8:34 8:41 8:47 8:55 8:59 

Astoria 
Weekday
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6:03 6:09 6:17 6:23 6:30 6:44 6:54 

6:41 6:47 6:55 7:01 7:08 7:22 7:32 

7:19 7:25 7:33 7:39 7:46 8:00 8:10 

7:57 8:03 8:11 8:17 8:24 8:38 8:48 

8:35 8:41 8:49 8:55 9:02 9:16 9:26 

9:13 9:19 9:27 9:33 9:40 9:54 10:04 

9:51 9:57 10:05 10:11 10:18 10:32 10:42 

10:29 10:35 10:43 10:49 10:56 11:10 11:20 

11:26 11:32 11:40 11:46 11:53 12:07 12:17 

12:23 12:29 12:37 12:43 12:50 1:04 1:14 

1:20 1:26 1:34 1:40 1:47 2:01 2:11 

2:17 2:23 2:31 2:37 2:44 2:58 3:08 

3:14 3:20 3:28 3:34 3:41 3:55 4:05 

4:14 4:20 4:28 4:34 4:41 4:55 5:05 

5:14 5:20 5:29 5:35 5:42 5:56 6:06 

5:50 5:56 6:05 6:11 6:18 6:32 6:42 

6:29 6:35 6:44 6:50 6:57 7:11 7:21 

7:11 7:17 7:26 7:32 7:39 7:53 8:03 

7:50 7:56 8:05 8:11 8:18 8:32 8:42 

8:25 8:31 8:39 8:45 8:52 9:06 9:16 
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YOU ARE HERE

ASTORIA - OPTIMIZED WINTER SCHEDULE: as of 2/21/26

MODIFIED WEEKEND SCHEDULE: 2/22, 3/1, 3/8, 3/15, 3/22, 3/29, and 4/5/26
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8:56 9:11 9:27 9:34 9:41 9:49 9:53 

9:58 10:13 10:29 10:36 10:43 10:51 10:55 

11:00 11:15 11:31 11:38 11:45 11:53 11:57 

12:02 12:17 12:33 12:40 12:47 12:55 12:59 

1:04 1:19 1:35 1:42 1:49 1:57 2:01 

2:06 2:21 2:37 2:44 2:51 2:59 3:03 

3:08 3:23 3:39 3:46 3:53 4:01 4:05 

4:10 4:25 4:41 4:48 4:55 5:03 5:07 

5:12 5:27 5:43 5:50 5:57 6:05 6:09 

6:14 6:29 6:45 6:52 6:59 7:07 7:11 

7:16 7:31 7:47 7:54 8:01 8:09 8:13 

8:18 8:33 8:49 8:56 9:03 9:11 9:15 

8:54 9:00 9:08 9:13 9:20 9:34 9:44 

9:58 10:04 10:12 10:17 10:24 10:38 10:48 

11:00 11:06 11:14 11:19 11:26 11:40 11:50 

12:02 12:08 12:16 12:21 12:28 12:42 12:52 

1:04 1:10 1:18 1:23 1:30 1:44 1:54 

2:06 2:12 2:20 2:25 2:32 2:46 2:56 

3:08 3:14 3:22 3:27 3:34 3:48 3:58 

4:10 4:16 4:24 4:29 4:36 4:50 5:00 

5:12 5:18 5:26 5:31 5:38 5:52 6:02 

6:14 6:20 6:28 6:33 6:40 6:54 7:04 

7:16 7:22 7:30 7:35 7:42 7:56 8:06 

8:18 8:24 8:32 8:37 8:44 8:58 9:08 
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Astoria 
Weekend YOU ARE HERE
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NYC FERRY BRAND STANDARDSMULTILINGUAL
INFORMATION
•	Size: 11" x 8.5" 
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NYC FERRY BRAND STANDARDSFARE
INFORMATION
•	Size: 11" x 8.5"
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NYC FERRY BRAND STANDARDSTICKET VENDING
MACHINE
(TVM) I Bilingual

•	English/Spanish Instructions 

•	Children Under 44" Ride Free Height Marker

•	Download the App CTA Real-Time Info

Top Front Facing

BackRight SideLeft Side

Front & Bottom Wrap

Top
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NYC FERRY BRAND STANDARDS

Schedule Board
•	Size: 46" x 60" (2)

Map Board
•	Size: 46" x 60" (1)

WALL STREET
PIER 11
HUB | Schedule & Map Board

•  ?

Schedule Boards Map Board
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NYC FERRY BRAND STANDARDSWALL STREET
PIER 11
HUB | Digital Information Display (DID)

•	Real-Time Arrivals and Departures

•	Displays Service Alerts When Necessary  



SECTION 3   VISUAL IDENTITY        3.4  LANDING SIGNS

88

NYC FERRY BRAND STANDARDS

•	Real-Time Arrivals and Departures

•	Displays Service Alerts When Necessary 

•	Accessible Interactive Information Kiosk 
with Fare Info, FAQ & Live Map 

WALL STREET
PIER 11
HUB | Digital Information Kiosk (DIK)
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NYC FERRY BRAND STANDARDSWALL STREET
PIER 11
HUB | Wayfinding: Route Rolling A-Frames

•	Front Facing: 32" x 44" 

•	Back Facing: 32" x 44" 

•	Side Panels: 27.75" x 44" 

•	Wall Street-Pier 11 Routes Only

• Astoria

• East River Local , A/B

• Rockaway–Soundview

• South Brooklyn

South Brooklyn
Route

Atlantic Avenue
Brooklyn Bridge Park - Pier 6

Red Hook
Atlantic Basin

Governors Island

Corlears Hook

Wall Street
Pier 11

East 34th Street

SidesSouth Brooklyn Front & Back
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NYC FERRY BRAND STANDARDS

•	Size: 8.5" x 11" (2: Front/Back)

•	For Wall Street-Pier 11 Routes

• East River Local, A/B

• Rockaway-Soundview

• South Brooklyn

• St. George

•	East 34th Street Routes

• East River Local, A/B

• Rockaway-Soundview

• South Brooklyn

•	DUMBO-Fulton Ferry Routes

• East River Local, A/B

WALL STREET
PIER 11
HUB | Wayfinding: Queue Stanchions
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NYC FERRY BRAND STANDARDS

EAST 34TH
STREET
Schedule & Map Board

Schedule Board
•	Size: 60" x 60" (1)

Map Board
•	Size: 46" x 30" (1)

Fare Information 
•	Size: 11" x 8.5" (1)

Multilingual Information
•	Size: 11" x 8.5" (1)

Schedule and Boards
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NYC FERRY BRAND STANDARDSEAST 34TH
STREET
Hearing Impaired Magnetic Board

•	Board Size: 60 x 46" (1)

•	Slip Assignments: 12 x 2.5" (2: Slip A/B)
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NYC FERRY BRAND STANDARDSWALL STREET
EAST 34TH ST.
HUB | Wayfinding: Double-sided, Hand-Held Paddle

•	Overall Size: 15" x 23" 

•	Wall St. & E. 34th St Routes:

• East River Local, A/B

• Rockaway–Soundview
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NYC FERRY BRAND STANDARDSEAST 9OTH
STREET
HUB | Schedules, Map Board

Schedule Board
•	Size: 40" x 36" (1)

Map Board
•	Size: 24" x 36" (1)

•  ?

Schedule Board Map Board

Purchase & 
Redeem Tickets

Receive 
Service Alerts

Scan to 
Download

Download the NYC Ferry App

View Live 
Schedules

E 34th Street

Astoria Route

East River A* 

East River B*

Rockaway-Soundview

South Brooklyn

St. George

ERB

RWS

ERA

STG

Shuttle Bus Service

SBK

EAST RIVER LOCAL SERVICE
Weekdays: ER Local Service operates as a single route 
making all stops from 10 AM - 4 PM* and after 7 PM*. 
Weekends: ER Local Service operates as a single route 
making all stops from November to March* during all 
hours of operation.
*Effective times are approximate and may vary. 
  See ferry.nyc for schedules.  
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NYC FERRY BRAND STANDARDS

Schedule Board
•	Size: 40" x 36" (1)

Map Board
•	Size: 24" x 36" (1)

•  ?

Schedule Board Map Board

Purchase & 
Redeem Tickets

Receive 
Service Alerts

Scan to 
Download

Download the NYC Ferry App

View Live 
Schedules

E 34th Street

Astoria Route

East River A* 

East River B*

Rockaway-Soundview

South Brooklyn

St. George

ERB

RWS

ERA

STG

Shuttle Bus Service

SBK

EAST RIVER LOCAL SERVICE
Weekdays: ER Local Service operates as a single route 
making all stops from 10 AM - 4 PM* and after 7 PM*. 
Weekends: ER Local Service operates as a single route 
making all stops from November to March* during all 
hours of operation.
*Effective times are approximate and may vary. 
  See ferry.nyc for schedules.  

DUMBO
Schedule & Map Board
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NYC FERRY BRAND STANDARDS

•	Top: 51" x 24" 

•	Front: 51" x 30.5"

•	Side: 18" x 30.5"

•	Multi-Language Highlight 

•	Download the App CTA Real-Time Info

•	Fare information

•	System Map

Carts at the following landings:

• Atlantic Avenue/Pier 8

• East 90th Street 

• Hunters Point South

• Greenpoint

• South Williamsburg

• North Williamsburg

• Dumbo-Fulton Landing

• St. George

• Bay Ridge

• Redhook

• Rockaway

FrontLeft Right

DUMBO
Landing Ticket Cart
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NYC FERRY BRAND STANDARDS

ATLANTIC AVE.
BROOKLYN
BRIDGE
PARK-PIER 6
HUB | Schedule & Map Board

Schedule Board
•	Size: 40" x 36" (1)

Map Board
•	Size: 24" x 36" (1)

•  ?

Schedule Board Map Board

Purchase & 
Redeem Tickets

Receive 
Service Alerts

Scan to 
Download

Download the NYC Ferry App

View Live 
Schedules

E 34th Street

Astoria Route

East River A* 

East River B*

Rockaway-Soundview

South Brooklyn

St. George

ERB

RWS

ERA

STG

Shuttle Bus Service

SBK

EAST RIVER LOCAL SERVICE
Weekdays: ER Local Service operates as a single route 
making all stops from 10 AM - 4 PM* and after 7 PM*. 
Weekends: ER Local Service operates as a single route 
making all stops from November to March* during all 
hours of operation.
*Effective times are approximate and may vary. 
  See ferry.nyc for schedules.  
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NYC FERRY BRAND STANDARDS

BROOKLYN ARMY 
TERMINAL/
SUNSET PARK
HUB (Summer) | Schedule & Map A-Frames

Schedule A-Frame
•	Size: 28" x 44" (1), In Summer Service (2)

Map A-Frame
•	Size: 28" x 44" (1)

Landing A-Frames

SBK Extension added for Summer Service
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NYC FERRY BRAND STANDARDS

BAY RIDGE
HUB (Summer) | Schedule Board 
& Map, DID & TVM

Schedule Board
•	Size: 24" x 36" (2)

Map Board
•	Size: 24" x 36" (2)

Schedule A-Frame
•	Size: 28" x 44" (1: Summer Only)

Schedule Board  SummerMap Board
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All public-facing vessel signage must 
have all copy translated into Spanish. 
In order to maintain typographical 
hierarchy, Spanish translations must 
always be placed directly underneath 
its English counterpart.

3.5
VESSEL SIGNAGE

3.5  VESSEL SIGNAGE
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NYC FERRY BRAND STANDARDS

Pantone 
Cool Gray 11 C

	R	 83
	G	 86
	B	 90

	C	 44
	M	 34
	Y	 22
	K	 77

HEX 
53565A

Pantone 
7541 C

	R	 217
	G	 225
	B	 226

	C	 7
	M	 1
	Y	 3
	K	 2

HEX 
D9E1E2

Primary Identification/ 
Informational

Pantone 
282 C

	R	 0
	G	 29
	B	 66

	C	 100
	M	 87
	Y	 42
	K	 52

HEX 
041E42

Secondary Identification/ 
Informational 

Primary Identification/ 
Informational Text 

Pantone 
116 C

	R	 255
	G	 205
	B	 0

	C	 0
	M	 14
	Y	 100
	K	 0

HEX 
FFCD00

Cautionary

Pantone 
206 C

	R	 206
	G	 0
	B	 55

	C	 0
	M	 100
	Y	 50
	K	 0

HEX 
CE0037

Safety/Cautionary

The following outlines the standards of signage on all our 
vessels. Consistency in color and sizing is very important in 
our objective to reflect a coherent branded signage system. All 
onboard signage must comply with coast guard regulations. All 
onboard signage that is customer facing must adhere to ADA 
standards.

COLOR PALETTE
Vessel Signage
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NYC FERRY BRAND STANDARDSSERVICE ALERT 
COMMUNICATIONS
(Comms)

DIDS
•	 Image Formats: PNG & JPG

•	Portrait: 1920 X 1080 px

•	Landscape: 1080 x 1920  px

•	Web Slider
•	1431 x 451 px

Blog
•	Size: 850 x 400 px 
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NYC FERRY BRAND STANDARDSONBOARD
ROUTE MAP
Vessel Signage

E 34th Street

Astoria Route

East River A* 

East River B*

Rockaway-Soundview

South Brooklyn

St. George

ERB

RWS

ERA

STG

SBK

EAST RIVER LOCAL SERVICE
Weekdays: ER Local Service operates as a single route 

Weekends: ER Local Service operates as a single route 
making all stops from November to March* during all 

  See ferry.nyc for schedules.  

@NYCFerry @NYC_Ferryferry.nyc

TM

DOWNLOAD THE
NYC FERRY APP

PURCHASE
& REDEEM

TICKETS

RECEIVE
SERVICE
ALERTS

VIEW LIVE
SCHEDULES

ORDER FROM
ONBOARD

CONCESSIONS

TRACK YOUR
FERRY IN

REAL TIME

•	System Map (38 Maps: 1/Vessel)

•	Size: 24" x 36”

•	Secured in Snap Frame 



Fire Station

Straight Left Right

Fire
Extinguisher

Life Jacket Life Jacket
Child

Lifebuoy Lifebuoy
With Line

Lifebuoy
With Light

Restroom Baby Changing
Station

Person With
Wheelchair

Do Not Stand On
Life Jacket Boxes

Out Of Service

Flush After Use

Exit

Person
With Cane

Person
With Crutches

Do Not SitDo Not Stand Do Not Flush
Feminine Products

No Smoking Alcoholic Beverages
Are Not Permitted Off

The Vessel

No Bicycles No Strollers

Stroller ParkingPush Button

All Gender
Restroom

Do Not Put
Anything In Toilet

Wash Hands

Caution Watch Your Step Hold HandrailTrip Hazzard

No Outside
Food Or Beverage
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NYC FERRY BRAND STANDARDS

ICONOGRAPHY
Vessel Signage

Directional

Restroom

Activity Not Allowed

Safety, Warning, & Commands

People

Our riders and visitors come from all parts of the world. All icon 
and symbol illustrations to be used in NYC Ferry wayfinding, 
signage and marketing collateral must be simple to identity and 
understand. It must be bold with soft rounded edges which is 
consistent with our visual standards.

The following are various approved icons and symbols that 
have been created for the NYC Ferry brand. Use these as a 
reference when creating new icons and symbols.
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NYC FERRY BRAND STANDARDS

RESTROOMS
Vessel Signage 6" x 6"

6" x 2"

6.25" x 2.25"

8" x 3"

13" x 4.5"

3" x 2"

7.5" x 8.5"

8" x 13"

7" x 9"

Restroom
BAÑO

Any complaints regarding the
accessibility of this facility to
disabled persons may be reported
to the City of New York by
Dialing 311

ANY COMPLAINTS REGARDING
THE ACCESSIBILITY OF THIS FACILITY
TO DISABLED PERSONS MAY BE
REPORTED TO THE CITY OF NEW YORK
BY DIALING 311

•	Sizes Vary



13.25" x 4"

6" x 2"

24" x 8"

14" x 5"

14" x 4"

24" x 4"

14" x 4"

7.5" x 8"18" x 6"

10" x 5"
NO STROLLERS ON UPPER DECK
NO COCHES DE BEBÉ EN LA CUBIERTA SUPERIOR
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NYC FERRY BRAND STANDARDSPROHIBITED 
ACTIVITY
Vessel Signage

•	Sizes Vary



13.5" x 5"

13.75" x 5.25" 13.75" x 5.25"

17" x 11"

9.5" x 4.75"

9.5" x 5"

9.5" x 4.75"

13.5" x 5"

10" x 5"10" x 5"

LIFE JACKETS ARE LOCATED 
ON BOTH DECKS OF ALL 
NYC FERRY VESSELS.
Adult & child life jackets are located 
on the back deck in the left and right 
storage areas. On the top deck, they 
are located in the storage containers 
left and right of the stairs.

LOS CHALECOS SALVAVIDAS SE ENCUENTRAN EN AMBAS CUBIERTAS
DE TODOS LOS BUQUES DE NYC FERRY.
LOS CHALECOS SALVAVIDAS PARA ADULTOS Y NIÑOS ESTÁN UBICADOS 
EN LA CUBIERTA TRASERA EN LAS ÁREAS DE ALMACENAMIENTO 
IZQUIERDA Y DERECHA. EN LA CUBIERTA SUPERIOR, ESTÁN UBICADOS
EN LOS CONTENEDORES DE ALMACENAMIENTO A LA IZQUIERDA Y 
DERECHA DE LAS ESCALERAS.

CHALECOS SALVAVIDAS 
PARA ADULTOS

CHILD
LIFE JACKETS

QUANTITY
CANTIDAD

CHALECOS SALVAVIDAS 
PARA ADULTOS

ADULT
LIFE JACKETS

QUANTITY
CANTIDAD

9.5" x 3.25"

14" x 4"

14" x 4"
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NYC FERRY BRAND STANDARDSPROHIBITED 
ACTIVITY
Vessel Signage

•	Sizes Vary



5" x 5"

17" x 11"

12" x 4"

14" x 4"

11" x 7.25"

14" x 16" 14" x 16" 14" x 16"

11" x 7.25"

11" x 7"

PRIORITY SEATING
Passengers with disabilities and senior

citizens have priority in this area. You must 
vacate these seats when a passenger with a 

wheelchair boards.

ASIENTOS PRIORITARIOS
En esta zona tienen prioridad los pasajeros con 

discapacidad y las personas mayores. Deberá dejar estos 
asientos cuando suba un pasajero en silla de ruedas.

PRIORITY SEATING

ASIENTOS PRIORITARIOS

PERSONAL FLOTATION DEVICE DONNING INSTRUCTIONS

INSTRUCCIONES PARA PONERSE EL DISPOSITIVO PERSONAL DE FLOTACIÓN

BASIC FERRYBOAT PFD

Model 160RT - Adult Size, USCG Approval 160.055/196/0
Model 161RT - Child Size, USCG Approval 160.055/197/0

USCG Approved
Type I - Permanent

Foam Flotation

This Imperial personal floatation device is filled with
a soft flexible permanent flotation foam. 

When worn properly it can save your life. Above all;
be sure to remain calm and follow the simple steps
listed below.

Este flotador personal Imperial está relleno de una
suave espuma flexible de flotación permanente. 

Si lo lleva correctamente, puede salvarle la vida. Por 
encima de todo, asegúrese de mantener la calma y
siga los sencillos pasos que se indican a continuación.

Body strap with snap and d-rings
correa para el cuerpo con 

mosquetón y anillas

Spread front panels enough to allow head 
to slide comfortably into preserver.

Separe los paneles frontales lo suficiente 
para permitir que la cabeza se deslice 
cómodamente dentro del preservador.

Tire de la correa del cuerpo alrededor
de la espalda y enganche la anilla en la 

parte delantera. Apriétala.

Si es necesario saltar por la borda, sujete 
firmemente el chaleco salvavidas por la 
abertura superior delantera del pecho 

hasta que esté en el agua.

Pull body strap around back and 
snap on d-ring at front. Pull tight.

If necessary to jump overboard, hold 
life preserver securely at upper front 

chest opening until in water.

1 2 3
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NYC FERRY BRAND STANDARDS

SECONDARY 
IDENTIFICATION/
INFORMATIONAL
Vessel Signage

•	Sizes Vary



6" x 2"

9" x 5"

8.5" x 11"

8.5" x 11"

WE DO NOT ACCEPT
BILLS OVER $20.00

TM

Commitment to Equality
NYC Ferry is committed to ensuring that no person is excluded from participation 
in, or denied the benefits of, or subjected to discrimination in the delivery of its 
services on the basis of race, color, national origin, age, sex, religion, gender 
identity, disability, or any other category protected by federal, state, or city law.

If you believe that you have been subjected to discrimination or would like 
additional information about NYC Ferry’s nondiscrimination policies, please 
contact us at 855-533-7795 or at EqualAccess@ferry.nyc.

El compromiso con la igualdad
NYC Ferry se compromete a garantizar que ninguna persona 
sea excluida de participar en, o se le nieguen los beneficios 
de, o sea objeto de discriminación en la prestación de sus 
servicios por motivos de raza, color, nacionalidad, edad, 
sexo, religión, identidad de género, discapacidad o cualquier 
otra categoría protegida por leyes federales, estatales o 
municipales.
Si cree que ha sido objeto de discriminación o desea obtener 
información adicional sobre las políticas de no discriminación 
de NYC Ferry, contáctenos al 855-533-7795 
o en EqualAccess@ferry.nyc.

Обязательства по обеспечению равенства
NYC Ferry обязуется обеспечить, чтобы ни один 
человек не был исключен из участия или отказал 
в преимуществах или подвергался дискриминации 
при доставке своих услуг по признаку расы, цвета 
кожи, национального происхождения, возраста, пола, 
религии, гендерной идентичности , инвалидности или 
любой другой категории, защищенной федеральным, 
государственным или городским законодательством.
Если вы считаете, что подверглись дискриминации или 
хотели бы получить дополнительную информацию о 
политике недискриминации Нью-Йорка, свяжитесь с 
нами по телефону 855-533-7795 или по адресу 
EqualAccess@ferry.nyc.

Impegno verso l’Uguaglianza
NYC Ferry si impegna a garantire che nessuna persona 
venga esclusa dalla partecipazione, o negata, o soggetta a 
discriminazione nell’erogazione dei suoi servizi sulla base di 
razza, colore, origine nazionale, età, sesso, religione, identità 
di genere. , disabilità o qualsiasi altra categoria protetta da 
leggi federali, statali o cittadine.
Se ritieni di essere stato oggetto di discriminazione o desideri 
ulteriori informazioni sulle politiche di non discriminazione di 
NYC Ferry, ti preghiamo di contattarci al 855-533-7795 
o all’indirizzo EqualAccess@ferry.nyc.

对平等的承诺
纽约市码头致力于确保在种族，肤色，国籍，年龄，性别，宗教信仰，
性别认同的基础上，不允许任何人参与或拒绝其服务的提供或受到
歧视，残疾或受联邦，州或城市法律保护的任何其他类别。
如果您认为自己受到了歧视，或希望了解有关纽约码头非歧视政策的
更多信息，请致电855-533-7795或发送电子邮件至 
EqualAccess@ferry.nyc与我们联系。

Angajman Pou Tretman Egalité
NYC Ferry pran angajman pou asire ke pa gen okenn moun 
ki eskli nan patisipasyon nan, oswa refize benefis yo oswa 
sibi diskriminasyon nan livrezon sèvis li yo sou baz ras, koulè, 
orijin nasyonal, laj, sèks, relijyon, idantite seksyèl , andikap, 
oswa nenpòt lòt kategori ki pwoteje pa lwa federal, eta, oswa 
vil la.
Si ou kwè ke ou te sibi diskriminasyon oswa ou ta renmen 
plis enfòmasyon sou règleman endiskriminasyon NYC 
Ferry, tanpri kontakte nou nan 855-533-7795 oswa nan 
EqualAccess@ferry.nyc

평등에 대한 공약
NYC Ferry는 인종, 피부색, 출신 국가, 나이, 성별, 종교, 성 정체성을 
기준으로 한 서비스 전달에있어서 어떤 사람도 참여를 거부하거나 
혜택을 거부하거나 차별을 당하지 않도록 보장합니다. , 장애 또는 
연방법, 주법 또는 도시법에 의해 보호되는 기타 범주에 속하지 
않습니다.
차별을 당했거나 NYC Ferry의 차별 금지 정책에 대한 추가 정보가 
필요하다고 생각되면 855-533-7795 또는  
EqualAccess@ferry.nyc로 연락하십시오.

সমতা যাও প্রতিশ্রতুি
NYC ফেরি জাতি, রঙ, জাত ীয় উৎস, বয়স, লিঙগ্, ধর্ম, লিঙগ্ 
সনাক্তকরণের ভিত্তিতে তার সেবা প্রদানের মধ্যে অংশগ্রহণ বা 
বেনিফি ট, বা বৈষম্য অধিক্ষেত্র থেকে অংশগ্রহণ করা হয় না তা 
নিশ্চিত করার জন্য প্রতিশ্রতুিবদধ্। , অক্ষমতা, বা ফেডারেল, 
রাজ্য বা শহরের আইন দব্ারা স রুক্ষিত অন্য কোন বিভাগ।
যদি আপনি বিশব্াস করেন যে আপনার বৈষম্যমলূক আচরণ 
হয়েছে অথবা NYC ফেরিের নন্ডিস্রিমিমিনার ন ীতি সমপ্রক্ে 
অতিরিক্ত তথ্য চাই, তবে আমাদের সাথে 212-312-360২ অথবা 
EqualAccess@ferry.nyc এ যোগাযোগ করনু।

THE MARPOL CONVENTION AND U.S. LAW PROHIBIT THE DISCHARGE OF MOST GARBAGE FROM SHIPS. ONLY 
THE FOLLOWING GARBAGE TYPES ARE ALLOWED TO BE DISCHARGED AND UNDER SPECIFIED CONDITIONS.

DISCHARGE OF ALL GARBAGE INTO THE SEA IS PROHIBITTED
EXCEPT WHEN SPECIFICALLY ALLOWED

OUTSIDE SPECIAL AREAS DESIGNATED UNDER MARPOL ANNEX V:
• COMMINUTED OR GROUND FOOD WASTES (CAPABLE OF 

PASSING   THROUGH A SCREEN WITH OPENINGS NO LARGER 
THAN 25 MILLIMETERS (1 INCH) MAY BE DISCHARGED NOT LESS 
THAN 3 NAUTICAL MILES FROM NEAREST LAND.

• OTHER FOOD WASTES MAY BE DISCHARGED NOT LESS THAN 
12  NAUTICAL MILES FROM THE NEAREST LAND.

• CARGO RESIDUES CLASSIFIED AS NOT HARMFUL TO THE 
MARINE ENVIRONMENT MAY BE DISCHARGED NOT LESS THAN 
12 NAUTICAL MILES FROM THE NEAREST LAND.
CLEANING AGENTS OR ADDITIVES IN CARGO HOLD, DECK AND 
EXTERNAL SURFACES WASHING WATER MAY BE DISCHARGED 
ONLY IF THEY ARE NOT HARMFUL TO THE MARINE 
ENVIRONMENT.

• WITH THE EXCEPTION OF DISCHARGING CLEANING AGENTS IN 
WASHING WATER, THE SHIP MUST BE EN ROUTE AND AS FAR 
AS PRACTICABLE FROM THE NEAREST LAND. 

INSIDE SPECIAL AREAS DESIGNATED UNDER MARPOL ANNEX V:
• MORE STRINGENT DISCHARGE REQUIREMENTS APPLY FOR 

THE DISCHARGE OF FOOD WASTES AND CARGO RESIDUES; 
AND

• CONSULT ANNEX V AND THE SHIPBOARD GARBAGE 
MANAGEMENT PLAN FOR DETAILS.

FOR ALL AREAS OF THE SEA, SHIPS CARRYING 
SPECIALIZED CARGOS SUCH AS LIVE ANIMALS OR 
SOLID BULK CARGOS SHOULD CONSULT ANNEX V 
AND THE ASSOCIATED GUIDELINES FOR THE 
IMPLEMENTATION OF ANNEX V.
DISCHARGE OF ANY TYPE OF GARBAGE MUST BE 
ENTERED IN THE GARBAGE RECORD BOOK.
VIOLATION OF THESE REQUIREMENTS MAY RESULT 
IN PENALTIES. 

ASSAULTING
NYC FERRY
EMPLOYEES
IS ILLEGAL

Violators will be punished
To the fullest extent of
the law and will not be

permitted to board

11" x 17"

NYC Ferry is not liable for damages to personal 
belongings, including but not limited to, bicycles, 
strollers, cell phones, computers, etc. Any theft, 
loss, or damage to personal items, including injury 
as a result of loading and unloading a bicycvle, acts 
by a third party, or related incidents are solely the 
responisbility of the rider and not NYC Ferry.

ATTENTION
TM
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SECONDARY 
IDENTIFICATION/
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•	Sizes Vary



24" x 4"

14" x 4"

24" x 2.75"

14" x 4"

WATCH YOUR STEP

CUIDE SU PASO

WATCH
YOUR STEP

CUIDE SU PASO

14" x 4"

24" x 4"

10" x 3"

LOW CLEARANCE
WATCH YOUR HEAD
BAJA ALTURA – CUIDADO CON LA CABEZA

LOW CLEARANCE
WATCH YOUR HEAD
BAJA ALTURA
CUIDADO CON LA CABEZA
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NYC FERRY BRAND STANDARDSCAUTIONARY 
IDENTIFIERS
Vessel Signage

•	Sizes Vary



8.5" x 11"

4.5" x 6"

8" x 4"

10.5" x 4"

9" x 4"

10.5" x 4"

12" x 4"

9" x 2"

4.5" x 6"

WARNING

Pinch Point!
Keep Hands Clear.
ADVERTENCIA
¡Punto de atrapamiento!
Mantenga las manos alejadas.

WARNING

Pinch Point!
Keep Hands Clear.
ADVERTENCIA
¡Punto de atrapamiento!
Mantenga las manos alejadas.

THIS AREA IS PROTECTED BY A FIRE
SUPPRESSION SYSTEM. DO NOT

ENTER WITHOUT AUTHORIZATION
DURING OR AFTER DISCHARGE.

WARNING

P/N 123-172

1. EVACUATE THE HAZARD AREA 
2. OPERATE STOP VALVE PULL STATION
3. OPERATE REMOTE PULL STATION
4. ALLOW NO ONE TO ENTER HAZARD AREA
5. IN THE EVENT THE SYSTEM DOES NOT DISCHARGE,
    GO TO THE CYLINDER DISCHARGE ROOM & FOLLOW

PERFORM IN FOLLOWING ORDER
FIRE SUPPRESSION SYSTEM

 THE LOCAL OPERATION INSTRUCTIONS
SEA-FIRE P/N 122-591 REV C

EMERGENCY EXIT
KEEP CLEAR

WATERTIGHT DOOR

KEEP CLOSED AT ALL TIMES

STOP VALVE KNOB
PULL FIRST

DISCHARGE KNOB
PULL SECOND

FIRE PULL STATION

HALE EN CASO DE INCENDIO
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CAUTIONARY 
IDENTIFIERS
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•	Sizes Vary



5.25" x 3"

9" x 4"

12.5" x 8"

5.25" x 3"

3" x 2"

5.25" x 3"

5.25" x 3"

5.25" x 3"

CLOSE IN
CASE OF FIRE
CERRAR EN CASO
DE INCENDIO

FIRE DAMPER

FIRE DAMPER

REGULADOR
DE INCENDIOS

PRESS TO
EXIT DOOR
RELEASE

RAIL JUMPING IS WHEN A RIDER INTENTIONALLY JUMPS 
OFF A COMMERCIAL VESSEL THAT IS NOT INTENDED TO 
SUPPORT WATER ACTIVITIES

RAIL JUMPING IS PROHIBITED 
AND ALL OFFENDERS WILL BE 
SUBJECT TO CIVIL PENALTIES

TITLE 46, UNITED STATES CODE, SECTION 2302 (A):
“A PERSON OPERATING A VESSEL IN A NEGLIGENT MANNER OR INTERFERING WITH THE SAFE 
OPERATION OF A VESSL, SO AS TO ENDANGER LIFE/LIMB, OR PROPERTY OF A PERSON, IS LIABLE 
TO THE UNITED STATES GOVERNMENT FOR A CIVIL PENALTY OF NOT MORE THAN $5,000 IN CASE 
OF A RECREATIONAL VESSEL, OR $25,000 IN THE CASE OF AN OTHER VESSEL.”

DO NOT
TOUCH

CLOSE FIRE FLAP
BEFORE ACTIVATING

SYSTEM

PUSH
TO EXIT

6" x 3.5"

22.5" x 2.5"

10" x 1.5"

9.5" x 3.5"

8.5" x 3.5"

6" x 3.5"
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•	Sizes Vary
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3" x 1" 3" x 1" 3" x 1"

3" x 1" 3" x 1" 3" x 1"

3" x 1" 3" x 1" 3" x 1"

3" x 1.25"

3" x 1.25"

3" x 1.25"

3" x 1.25"

3" x 1.25"

3" x 1.25"
7" x 1.5"

8.5" x 2.5"

12" x 2"

12" x 2"

5.5" x 1.5"

3" x 1.5"

3" x 1.25"

FIRE DAMPER

BALLAST
VOID VENT

FUEL
VOID VENT

SEWAGE

FUEL TANK FILL

TANK
COMPARTMENT

VENT

VOID VENT

FOREPEAK VENT

FRESH WATER VENT

•	Sizes Vary

IDENTIFIERS
Vessel Signage
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3" x 1" 3" x 1" 3" x 1"3" x 1" 3" x 1" 3" x 1"

3" x 1" 3" x 1" 3" x 1"

3" x 1" 3" x 1" 3" x 1"

3" x 1" 3" x 1" 3" x 1"

3" x 1"

FIRE STATION #1 FIRE STATION #2 120 VAC

120 VAC
P2-17

BALLAST
VOID VENT FRESH WATER FILL

DECK HEATING
COOLANT FILL PUSH TO EXIT STEERING ROOM

VENT

EMERGENCY
BILGE PUMP FUEL SHUT OFF LAZARETTE

AIR SUCTION

EMERGENCY FUEL
SHUT DOWN

•	Size: 3" x 1"

IDENTIFIERS
Vessel Signage



•	Typeface: Helvetica Neue LT Std

•	Weight & Size: Bold 102’

•	Capitalization: All Caps

•	Line Breaks: With Discetion and Only When 
Ferry Name Does Not Fit on One Line Between 
the Buoy Strapping

•	Black Print
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Approximate Buoy DimensionsLife Buoy Shown Onboard New York, NY Shown on All Buoys

App.
23.5”

App.
12.5”

App.
5.5”

App.
5.5”

NEW YORK, NY

Bay HopperAtlantic Compass City Fishy

NEW YORK, NY

ATLANTIC
COMPASS

NEW YORK, NY

BAY HOPPER

NEW YORK, NY

CITY FISHY

CuriosityConnector Cyclone Shark

NEW YORK, NY

CONNECTOR

NEW YORK, NY

CURIOSITY

NEW YORK, NY

CYCLONE
SHARK

IDENTIFIERS
Vessel Signage
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NEW YORK, NY

DREAMBOAT

NEW YORK, NY

FERRY

GODMOTHER

NEW YORK, NY

FLYER

Ferry GodmotherDreamboat Flyer

NEW YORK, NY

FORGET ME
KNOT

NEW YORK, NY

FRIENDSHIP
EXPRESS

NEW YORK, NY

GOLDEN

NARROWS

Friendship ExpressForget Me Knot Golden Narrows

NEW YORK, NY

GREAT EAGLE

NEW YORK, NY

HAPPY HAULER

NEW YORK, NY

JEWEL OF

THE HARBOR

Happy HaulerGreat Eagle Jewel of the Habor

•	Typeface: Helvetica Neue LT Std

•	Weight & Size: Bold 102’

•	Capitalization: All Caps

•	Line Breaks: With Discetion and Only When 
Ferry Name Does Not Fit on One Line 
Between the Buoy Strapping

•	Black Print

IDENTIFIERS
Vessel Buoy
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NEW YORK, NY

KOALAFIED
CRUISER

NEW YORK, NY

LUNCHBOX

NEW YORK, NY

McSHINY

LunchboxKoalafied Cruiser McShiny

NEW YORK, NY

MELTING POT

NEW YORK, NY

MUNSEE

NEW YORK, NY

OCEAN QUEEN
ROCKSTAR

MunseeMelting Pot Ocean Queen Rockstar

NEW YORK, NY

OPPORTUNITY

NEW YORK, NY

OWLS HEAD

NEW YORK, NY

PURPOSE

Owls HeadOpportunity Purpose

•	Typeface: Helvetica Neue LT Std

•	Weight & Size: Bold 102’

•	Capitalization: All Caps

•	Line Breaks: With Discetion and Only When 
Ferry Name Does Not Fit on One Line Between 
the Buoy Strapping

•	Black Print

IDENTIFIERS
Vessel Buoy
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NYC FERRY BRAND STANDARDS

NEW YORK, NY

RAINBOW
CRUISE

NEW YORK, NY

RIVER

SPRINTER

NEW YORK, NY

SEAS THE DAY

River SprinterRainbow Cruise Seas the Day

NEW YORK, NY

SIGNS TO
LIBERTY

NEW YORK, NY

SPRING

MALLARD

NEW YORK, NY

STARLIGHT

Spring MallardSigns to Liberty Starlight

NEW YORK, NY

SUNSET

CROSSING

NEW YORK, NY

TIME

TRAVELER

NEW YORK, NY

TOOTH FERRY

Time TravelerSunset Crossing Tooth Ferry

•	Typeface: Helvetica Neue LT Std

•	Weight & Size: Bold 102’

•	Capitalization: All Caps

•	Line Breaks: With Discetion and Only When 
Ferry Name Does Not Fit on One Line Between 
the Buoy Strapping

•	Black Print

IDENTIFIERS
Vessel Buoy
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NYC FERRY BRAND STANDARDS

NEW YORK, NY

WAVES OF
WONDER

NEW YORK, NY

WHITE SANDS

White SandsWaves of Wonder

NEW YORK, NY

TRAVERSITY

NEW YORK, NY

UNITY

NEW YORK, NY

URBAN

JOURNEY

UnityTraversity Urban Journey
•	Typeface: Helvetica Neue LT Std

•	Weight & Size: Bold 102’

•	Capitalization: All Caps

•	Line Breaks: With Discetion and Only When 
Ferry Name Does Not Fit on One Line Between 
the Buoy Strapping

•	Black Print

IDENTIFIERS
Vessel Buoy
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NYC FERRY BRAND STANDARDS

ATLANTIC COMPASS

BAY HOPPER

CITY FISHY

CONNECTOR

CURIOSITY

CYCLONE SHARK

DREAMBOAT

FERRY GODMOTHER

FLYER

FORGET ME KNOT

FRIENDSHIP EXPRESS

GOLDEN NARROWS

GREAT EAGLE

HAPPY HAULER

JEWEL OF THE HABOR

KOALIFIED CRUISER

LUNCHBOX

McSHINY

MELTING POT

MUNSEE

OCEAN QUEEN ROCKSTAR

OPPORTUNITY

OWLS HEAD

PURPOSE

RAINBOW CRUISE

RIVER SPRINTER

SEAS THE DAY

SIGNS TO LIBERTY

SPRING MALLARD

STARLIGHT

SUNSET CROSSING

TIME TRAVELER

TOOTH FERRY

TRAVERSITY

UNITY

URBAN JOURNEY

WAVES OF WONDER

WHITE SANDS

OCEAN QUEEN ROCKSTAR

•	Typeface: Arial

•	Size & Weight: Black 72’

•	Capitalization: All Caps

•	Line Breaks: No Line Breaks

•	Black Print

IDENTIFIERS
Safety Axe
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NYC FERRY BRAND STANDARDS

LUNCHBOX

LUNCHBOX
LUNCHBOX

NEW YORK, NEW YORK

Vessel Name 
Helvetica Neue LT Std, 
75 Bold 
6" Height 
Black

Hull Number 
Helvetica Neue LT Std, 
75 Bold 
3.25" Height 
Black

Vessel Name & City 
Helvetica Neue LT Std, 75 Bold 
6" Height 
Black

Logo 
68" x 51"

Flag 
37" x 25"

Side View

Back View

201

VESSEL DECALS
Exterior Vessel Signage



NYC FERRY BRAND STANDARDS SECTION 1  OUR BRAND
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THANK YOU 
FOR RIDING


