











e-NEWSLETTER ADS

Slide into the Inbox of Loyal Riders
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Tap into NYC Ferry’s loyal subscriber base with strategic placements in
our e-newsletters or on our blog. These platforms connect your brand
with engaged riders who rely on us for updates, tips, and things to do.

Newsletter Blog

Opportunities Opportunities

Newsletter Features: Blog Features:

Highlight your brand as Integrate your brand into

part of curated content. high-traffic editorial content on
Dedicated Newsletters: our SEO-optimized website.
Exclusively feature your Y 4 Dedicated Blog Posts:
campaign for maximum Showcase your campaign
exposure. with a full post tailored to

your messaging.

Audience Snapshot:

1.8M .*38% ..~3-8%

Subscribers O Open-Rate CTR: Click-Through-Rate
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C OVE R AG E Meet social media’s favorite ferry! With engagement outperforming much
of the travel industry our content keeps our audience coming back for more
o _go Whether you're a global brand or a local business, our team knows how to
Vlrallty by the Boatload craft campaigns that connect, captivate, and convert.

sorry they're late to
rehearsal... we took them

on the scenic route =@
]

whenj.._virﬁou’re cru;sing
enINYC Ferry and suddenlyfal

whenlitis fé?r;s- and
the riders matchithe vibe
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CONTENT

That delivers

. WINTER IN NEW "I'l]RI{ GIT\'

Beat the wmtertmié hlu'es'

i

with these actlvltle_s

Custom Work with the NYC

Content Ferry creative team

Options to create dynamic,
shareable moments.

9 Static Reach riders through
Discovery curated guides that
Guides seamlessly integrate

_ your brand.
* Small Biz Highlight partnerships < / ) Increase foot traffic
Support or feature businesses Brand through placement of
Pieces in a way that drives Integration discounts and other
engagement. exclusive rider offers.

Reach Riders Through Curated Guides +250K +22M PO +4M > +35M 8.90/0

That Seamlessly Integrate Your Brand Fans Video Views Interactions Impressions Engagement Rate
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4 1 O/ TOP TRAVEL INDUSTRY PERFORMERS
IMPACT A0 e e
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TUMI 14.9K

. Industry Average
Evidently We Float A Lot of People’s Boats o
RyanAir 5.448K
To date, we are the most successful ferry boat on social media, -
outperforming most in the the travel industry. - 9.6%
Booking.com 1.2M
E 9.1%

MARKETING NYC Ferry 46.2K O

BREW
A A

| 8.2%
Why the NYC Ferry is Southwest Air 219K DASH

ngling into Advertising | HUDSON

«“"
Nichels had seen the

NYC Ferry and the Denver
airport getting creative
with their social media.

((§
The TikTok account in

particular really became a
place to celebrate one of

New York’s most beloved “«

modes of transportation.

NYC Ferry's Social Makes
Me Want to Travel by Boat

Behind the Campaign to
Make Metro Cool Again
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COMMUTERS TO CUSTOMERS

Sea-ing What People Have to Say
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How our content is received by New Yorkers, visitors, and fans alike. VOTER DANCE! iﬁ
Plus how our content converts to sales, reach... and boat rides.

sandra_gaga_bx
Just came off the ferry wa let me head |
to Golden Corral now for dinner! & 6

6 likes Reply

bronxgoldencorral £2
galden
corral . W
@sandra_arelis ¢

Reply

Pairing Hot Wheels

Monster Trucks with ... 2

NYC Ferry boats™ ="

they/d vibe with 4 tigerspittle
AV S I I'm going to early vote & |
T oﬂ@}(l?ﬂ g gt (oct 26) then ride the boat & 2
M_ W s iy All aboard!
ﬂl‘lﬁifﬂ ::' 12w Reply
g
Emily Dietz

Registering to vote on a boat is elite "= & @
7

FERRY SUMMERL

parenting_in_nyc tosweetmelissa 2024-9-17  Reply
. , Love the dedication! Ok we'll come 4 @404_not_found_01001 let's celebrate @ a NYC Ferry # - Creator
!orglyns.readlng.porner . 2025-6 Repl 1 my birthday with monster trucks baby!!!! B e
i will in fact be going to get his book as - eply :

&l o
my first brynne weaver book purely for 2024-9-17 2 Reply

bleep, bleep, wood chipper 2025-9 Reply
2025-9 Reply




EXPERIENTIAL

CRABTREE & EVELYN
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NYC Ferry’s onboard environment offers a unique opportunity for product placement
that connects directly with riders during their commute. Transform their routine into a
memorable experience with your brand.

o®

Engaging * L l

SA1LINNLYOddO

Tactics
P R O D U CT P LAC E M E N T Tastings: Allow riders to sample your product firsthand.
Flyering: Share information with direct calls to action.
. . Experiences: Create unique touchpoints, such as interactive displays or demonstrations.
Your Brand in Their Hands
s * .
I

Product

Integration ﬁ?

Place your brand directly into the rider’s journey. Onboard the vessel where the product
is used, seen, and experienced.

SNOILVAILIY
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PRODUCT SAMPLING

Give Riders a Taste of Your Brand
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There’s no better way to connect with riders than through Product
Sampling. Whether it’s a tasting, flyer, or interactive offering, your
brand has the opportunity to surprise and delight a captive audience.
Make your brand the highlight of the ride with hands-on interactions
that leave a lasting impression.

Sampling
Ideas

Food & Beverage Tastings: Introduce riders to new products.
Promotional Flyers: Provide take-home materials for further engagement.
Interactive Offerings: Demo products or host mini-experiences.

o W
Audience 5

Details

SNOILVAILIY

Trip Times: 20 minutes to 1 hour ensures ample time to connect.
Broad Reach: NYC residents and tourists alike are part of our rider base.
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ONBOARD:
DIGITAL DISPLAYS

DID
Digital Ferry Displays:

228 Screens

SPRING:
JANUARY-APRIL

SUMMER:
MAY-AUGUST

FALL:
SEPTEMBER-OCTOBER

WINTER:
NOVEMBER-DECEMBER

This program is available for Small Businesses, Minority-Owned/Women-Owned/Veteran-Owned Business Enterprises,
NYC Government Entities, NYC Organizations, and Non-Profit Organizations. Ready to book your campaign?

DESIGNATED
MARKET AREA

New York City
Servicing the
5 Boroughs

New York City
Servicing the
5 Boroughs

New York City
Servicing the
5 Boroughs

New York City
Servicing the
5 Boroughs

Contact: advertising@ferry.nyc

DESCRIPTION

SYSTEM-WIDE PACKAGE:
(6 Screens [ 38 Vessels)

SYSTEM-WIDE PACKAGE:
(6 Screens [ 38 Vessels)

SYSTEM-WIDE PACKAGE:
(6 Screens [ 38 Vessels)

SYSTEM-WIDE PACKAGE:
(6 Screens [ 38 Vessels)

SPECS

1920 x 1080 (1)
1080 x 1920 (5)

1920 x 1080 (1)
1080 x 1920 (5)

1920 x 1080 (1)
1080 x 1920 (5)

1920 x 1080 (1)
1080 x 1920 (5)

# OF
SPOTS

LENGTH
OF SPOT

15
:30
1:00

15
:30
1:00

15
:30
1:00

15
:30
1:00

LENGTH
OF LOOP

10:00
10:00
10:00

10:00
10:00
10:00

10:00
10:00
10:00

10:00
10:00
10:00

Click

EST. AGE 18+
4-WK
IMPRESSIONS

2,200,000
2,200,000
4,400,000

2,200,000
2,200,000
4,400,000

2,200,000
2,200,000
4,400,000

2,200,000
2,200,000
4,400,000

for Small Business Eligibility Form

4-WK
RATE

$24,000
$31,000
$48,000

$24,000
$31,000
$48,000

$24,000
$31,000
$48,000

$24,000
$31,000
$48,000

Based on a 4-Week Campaign

SMALL

BUSINESS

RATE

$2,000
$3,800
$7,600

$9,000
$18,000
$29,000

$3,000
$5,800
$11,600

$1,500
$2,800
$5,600

S11vY SSINISNA TIVINS :9¢20¢
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A D D - 0 N S SMALL
BASED ON AVAILABILITY  warxker area DESCRIPTION SPECS RATERATE

S11vY SSINISNA TIVINS :9¢20¢

DIGITAL 1.5 Million+ Section of NYC Ferry's 600 x 250 px $1000 $300
e-NEWSLETTER NYC Ferry Mopthly e-Blast. Section Title,
Secti e-Newsletter Your Choice of Month. Body Copy
ection Subscribers <85 Words,
CTA Button

* Choice of Month Based on Availability *

SOC'AL MEDIA 85K Instagram, (1) Brand/Campaign Various $5,000 $2,500
~40K TikTok mention on applicable -
POST Followers NYC Ferry social channels. $5,000

Upon agreement, NYCF
creative team will work with
your brand to determine
how/where we fit in a
mention of your brand.

This may be in an ongoing
series, paired into a larger
campaign or a static
Instagram story.
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ONBOARD New York City Selected Route. 1-DAY * FREE Add-on with the Purchase $2,500 $500
o Servicing the Must provide upto4d of a Digital Screen Package
ACTIVATION 5 Boroughs Certificate of Hours

Insurance.

This program is available for Small Businesses, Minority-Owned/Women-Owned/Veteran-Owned Business Enterprises,
NYC Government Entities, NYC Organizations, and Non-Profit Organizations. Ready to book your campaign?

Contact: advertising@ferry.nyc
3@f y-ny Click for Small Business Eligibility Form




